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Methodology Web Survey
Population Representative Sample of Americans Aged 18+

Data Collection Period February 19-March 11, 2009

n=1,064
Sample Size (Error) (+ 3.0 for 2009)
(+ 4.4 among 2009, 2008, 2007, 2006)

Data Weighted on Age, Gender, Income,

L
Data Weighting Education and Race

*Weighting is a widely accepted statistical technique that is used to ensure that the
distribution of the sample reflects that of the population on key demographics. With any data
collection method, even when the outgoing sample is balanced to the Census, some
populations are more likely than others to respond.

Research conducied hy Cogent Research, LLC
Nimishia Paiikiy, Project DIrector
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Foodborne lllness i1s Percelved as the
VoS mpeianiEerENSaieASSUE!

Don‘t
Othel’ kI‘IOW
Food 204 6%
allergens
2%
Imported
foods

[0)
L0 Foodborne

illnesses
from

_ bacteria
Chemicals 5204

in food
30%

What, in your opinion, is the most important food safety issue today? Select one. (n=1064)*

*Total does not add to 100 percent due to rounding
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EeWEIFAEH ARSI aENIZKIING
=oocl Seifeiy Pracellilors i
Jelir Risks

Reduce T

Wash my hands with soap and water

Wash cutting board(s) with soap and water or
bleach

Cook to required temperature (such as 165
degrees F for poultry

Properly store leftovers within 2 hours of serving

Separate raw meat, poultry and seafood from
ready-to-eat food products

Use different or freshly cleaned cutting boards for
each product (such as raw meat/poultry/produce)

Use a food thermometer to check the doneness of
meat and poultry items

None of the above

V¥ '08
87%

7% V¥ 08

71% V¥ '08

69% V¥ '08

63%V '08

| | 5%

Which of the following actions do you perform regularly when cooking, preparing, and consuming
food products? Select all that apply. (n=1064)

FOUNDATION

A / V¥ Significant increase/decrease from year indicated
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S = mewEr Consurners Adnerine to Sagme
Selfe Microwele Coa<inle) Precileas

L1

Follow ALL the cooking instructions 68% V¥ '08

Flip, rotate, or stir during the microwave cooking process 62% V¥ '08

Check the meal package label at point of purchase to
determine if the product is suitable for microwave cooking

56%

Let food stand for appropriate time after microwaving 48% V '08

Increase or decrease cooking times based on my 44% V¥ '08
microwave

Check microwave wattage 14%

Use a food thermometer to make sure the food reaches the [
required temperature

None of the above 6%

5%

| do not have or use a microwave 6% A 08

Which of the following actions do you perform regularly when preparing microwavable meals (e.g.,
frozen meals, pre-packaged meals that contain cooking instructions) at home? Select all that apply.
(n=1064)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey
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Lack of information

Not enough time

| do not have the proper
equipment available

Lack of interest

Not concerned about food safety

| do not face any obstacles when
handling food safely

19%

17%

1%

58%

What obstacles, if any, do you face when handling food safely? Select all that apply. (n=1064)

NOTE: “Other” response (one percent) not shown
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Not at all
confident

5%
Not very

confident
20%

Extremely or
somewhat

_ confident
Neither 49%

confident nor
unconfident
26%

To what extent, if at all, are you confident in the safety of the U.S. food supply? (n=1064)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey
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Food manufacturers

Government

Farmers/producers

Retailers/food service

Consumers/individuals

In general, who do you believe is responsible for food safety in the U.S.? Select all that apply.
(n=1064)

NOTE: “Other” response (one percent) not shown
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RPESEIECIEE=VIEIINSPEERSI:

“Everyone has to do their
part to make sure that the
process from plant to
consumer is a good one
and a safe one”

View thisivideorand ethers; at: Rttp://WWWWAIic. org/Videes/Index. ciim
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Prica lficreziseas to zip) Al=Fne mllie)a):

Taste 53% 87%

74% A 06

Healthfulness

Convenience 26%
Vv '07 A 06

o B Some Impact O Great Impact

Iﬁﬂ How much of an impact do the following have on your decision to buy foods and beverages? (n=1064)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey




Toeose Meare Agi o |elapiiy
“Flezifiritlnegss? ag lafltencial in
Plrenesircel Declsians (94 garcant):

Wemen

PErceive thelr healtn as ven/geod” o5 excellent:

Are satisiied With thelrr healty staius

Believe “making healthitlfeed cheICes” ias the greatest

IMpact enimaintanng eeed health
Considerthemselves torhave: a nealthitifdiet

IHave made: cliangesiier el diet in the past Six monRthis

Agree: that reading o heannelanoul feedland nealin s o
Interest te them

iHave a BIVilNartae  nermal er evenweightrange: (Vs: GheSe)
Are Iiying e Iose: or maintaia thelrwelght

Are physically active
2009 Food & Health Survey




Too llozieis o

AmercansEealth
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lpproeiet an IvEdaielnlrc) Soeocl Flezifin)

Percent Ranked 1st-3d

Exercising/physical activity 80%

Making healthful food choices 66%

Managing weight 53%

Getting enough sleep 49%

Managing stress 45%

None of the above contributes to
maintaining good health

| 2%
Of all the things people can do to maintain good health, which of the following three things do you

think would have the greatest impact? (n=1064)

NOTE: “Other” response (one percent) not shown
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56%

1-2 days 3-5 days 6-7 days

Keeping in mind that physical activity can include a range of activities from
running and basketball to gardening, playing golf and dancing, on average, how
many days per week are you physically active? (n=883)*

*Total does not add to 100 percent due to rounding
A / V Significant increase/decrease from year indicated 2009 Food & Health Survey




Constnars Too IVgtlveiie s
for Balric) Pavsically Acilve

Lose weight 27%
Look better 13%

Enjoyment 10%

Prevent future medical issue 10%

Increase energy 9%

Manage medical condition [] 7%
Maintain weight [] 7%

Feel strong [] 5%

Reduce stress [] 5%

Improve mental performance [| 2%

Other []5%

(IF PHYSICALLY ACTIVE) Which of the following is your main motivation for being
physically active? Select all that apply. (n=883)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey
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Leosie or Wiz TFrele Wele ae

| am trying
to maintain
my weight
2504 | am trying
to gain
weight
4%

| am
currently
not doing
anything
regarding
my weight

18%

| am trying
to lose
weight
53%

Which of the following best describes what you are currently doing regarding your weight? (n=1064)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey
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Leosia o Mtz Wele ai

Changing the amount of food | eat |

Changing the types of foods and/or food |
components | eat

Engaging in physical activity

Changing how often | eat |

Counting calories |

Consuming diet foods and beverages that |
contain low-calorie/artifical sweeteners

Following a specific weight loss/diet [ 19%
program

Seeing a health professional |:| 9%
Seeing a dietitian L 3%

(If trying to lose/maintain weight) Which of the following things are you doing in an effort lose or
maintain your weight? Select all that apply. (n=834)

2t NOTE: “Other” response (three percent) not shown
A / V¥ Significant increase/decrease from year indicated 2009 Food & Health Survey
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INGEREREINCENSENVEITITNGEIIIk

Calories from fats are most likely
to cause weight gain

Calories in general are what
causes weight gain

Calories from carbohydrates are
most likely to cause weight gain

Calories from protein are most
likely to cause weight gain

Not sure

Which of the following statements do you agree with regarding the relationship
between calories and weight gain? (n=1064)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey




Ry ENATIGURING]
Czllorlas Taay sipatlfe Gei g Pely

Over-
estimate
47%
Unaware A 06
26%
V¥ '07/'06

Estimate Under-

correctly estimate
11% 16%
V¥ 08 A 06

63 percent
responded
but
estimated
Incorrectly.

A '08/'07/'06

As far as you know, how many calories should a person of
your age, weight, and height consume per day? (n=1064)

A / V Significant increase/decrease from year indicated 2009 Food & Health Survey




Belfflers fo Siceiviriel el Freiei< Wi
Welelart \Vzineiej et Goells

Not seeing results quickly 44%,

Lack of will power | | 43%,

Lack of time 40%

Not making enough progress | | 339%

Lack of energy | | 31%

Get bored 30%
Cost 27%

Stress [_____] 25%

Dislike of physical activity 20%
Don't like the taste of foods/beverages 15%

| have to eat/drink
Lack of support from friends/family [_] 9%

Lack of knowledge 8%

(IF TRYING TO LOSE/MAINTAIN WEIGHT) In your effort to [lose/maintain] weight, which of the
following discourages you from staying on track? Select all that apply. (n=834)

NOTE: “Other” response (four percent) not shown
2009 Food & Health Survey




MleotlvzEiiofs for Siieiviale) of) el Wi
Wele)are \Ieirlzie|apmant Goells

Improvement in physical appearance 69%

Improvement in health/overall well-being 67%

Increased self-esteem 49%

Increased energy 49%

Compliments from friends/family 35%

Stress relief 33%

Being a good role model 23%

Tracking/recording progress 16%

More attention from strangers 12%

(IF TRYING TO LOSE/MAINTAIN WEIGHT) In your effort to [lose/maintain] weight, which of the
following encourages you to stay on track? Select all that apply. (n=834)

NOTE: “Other” response (two percent) not shown
2009 Food & Health Survey
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SeURCES eI RlcInENeRNEUIGING
Soojel ziplel Hlazlis Prziei]eas

Media (includes TV, newspaper,
magazine, Internet, and radio)

Food label

Friends/Family

Health professional (e.g., doctor, nurse,
physician assistant, pharmacist, etc.)
Grocery store, drug store, or specialty

store
Product manufacturer communications
(i.e., Web sites, advertising, etc.)

13%

Health Association 9%

Dietitian 8%

Government official/Agency 5%

What three sources of information do you use most often to guide your food, nutrition,
and food safety practices? Select three. (n=1064)

NOTE: Responses less than five percent not shown
2009 Food & Health Survey




Consters Are lpiaresisd g Faec
siplel mleziliar i reiion ANP
Are Seafenlne for Cansisiant cirlcl/or
RES|HVENVIESSagEs:

Reading or hearing about the
relationship between food
and health is of interest to

me*

| feel that food and health
information is confusing and
conflicting

| am more interested in
hearing about what TO eat,
rather than what NOT to eat 13% 56%

B Disagree M Neither O Agree

(n=1064)

*Total does not add to 100 percent due to rounding
A / V Significant increase/decrease from year indicated 2009 Food & Health Survey
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— Saiie e hanaling
o Clean, Sepanaie;, Coek; Chill

— Healthitilirestyles

o Consider caloies inra newway, think anoui
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o' Physical activity=]Ust get meving.
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Your Personal Path to Health:
Jteps to A Healthier Youl
A healthful lifestyle is easier than you might think.
The path to good health isn't the same for

everyane and yours may change aver time.
To travel down your personal path, take small
steps that are right for you, one at a fime.

Every step adds up, so you'll reach your
health goals before you know it.

The steps, tips and information in this NG,
brochure can start you down your path to wy

RittpE//MMWAWLIHC. erg/puklications/hrochuires/pyramidbrech.clim

A Consumer’s Guide ter Food Salety RIsks

e DEERE/AWAWAWLITIC.Org/publications/other/consumersguideam.cfim

PO ii 0
-‘ l
FOUNDATION
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CPE Creaolli

* Registered Dietitians can download a
Certificate of Completion for ONE
CPE credit at:

http://www.ific.org/research/foodandheathsurvey.cfm
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