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Letter from Our CEO

It has been a busy year at IFIC. Our investment in media, social and digital communications
delivered unique science-based content to a larger audience than at any time in the history of this
organization. Our investment in consumer research generated new partnerships and
unprecedented visibility for the IFIC Foundation's signature Food & Health survey, delivering
actionable insights into the food values and attitudes of baby boomers, millennials, generation Z
and today's “foodies.” Finally, our investment this year in the IFIC staff itself has created a stronger,
deeper and more diverse professional team committed to elevating our organization on behalf of
our members.

IFIC’s increased visibility and capabilities have helped drive our 2017 accomplishments. This report
is designed to provide you, as an IFIC member and supporter, with a brief rundown of these
accomplishments. It includes our work on critical issues management and rapid media response,
proactive science communications, a more impactful and diversified research agenda and the
critical work of IFIC's Long Standing Issue Groups (LSIs). Your input and participation in the LSIs Joseph Clayton
continue to be the backbone of our ingredient, nutrition, food safety, and modern agricultural Chief Executive Officer
production expertise and programming.

Thank you for your commitment to IFIC and the IFIC Foundation.
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2017 has been a year of positive change at IFIC. We placed more focus and resources into our communications
capabilities resulting in rapid growth in our social influence as well as earned media. Our in-house experts
balanced the science communication dialogue by serving as resources to numerous mainstream media outlets.
We look forward to continue growing our channels and influencer networks in 2018.

STAFF
Silvia Dumitrescu, MBA, VP Communications

Kami Guiden, Manager, Digital Communications

Megan Meyer, PhD, Director Science Communications
Alyssa Ardolino, RD, Coordinator, Nutrition Communications




 Garnered over 1.25B
Impressions in 2017

* Expanded the number of media
placements, resulting in
increased overall IFIC mentions
(see chart)

* Conducted 17 desk side
meetings and calls with top-tier
journalists, resulting in 15 IFIC
in-house expert placements

* Does not include half of Nov and all of Dec 2017
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Desk side meetings and outreach to top-tier lifestyle outlets, such as Martha Stewart and
Shape, have rapidly resulted in IFIC expert placements. IFT’s Food Technology Magazine will
feature IFIC research data in the prominent Food Snapshot section by the end of the year.




Earned Media: Fad Diets & Food Safety

Fad diets and food safety are of constant interest in the media. As a result of our
outreach to journalists, IFIC is now a go-to source for reporters to gain credible
information on the science behind these popular topics.
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HEALTH

IS BEEF BAD FOR BABIES? NEW PALEO FOOD
ldlligSRAlSES CONCERN ABOUT HIGH PROTEIN

LIz Sanders, regntered detitan and Director of Research and Partnersives at the
international Food infarmation Council Faundaton, agrees with that approach

“The shart.term and longderm effects of protein heavy diets for infants are not yet
well understood. from a tesearch standpoint.” she writes vis emall "Compared to
olhver nuinents, protein aan be more Adfiout 1o digest n a baby's stomach. Also, an
wxcossive mmount of protein could lsad 1o digestive discomiort, or possibly kidney
problems. far indants as thair digestive sysiems are s qutte delicate *

Siians ——

'‘Breatharian’ couple eats clicks and
tweets instead of food and water

“You rmed protein o buld muscie and you need fat 10 suppord your nervous system and far
heart baalih. and you need carbobydrates 10 ke your energy up and 1o feed your bian ™
said Liz Sanders, o regstered detcian nutribonst and the director of research and
partnorships & the nonprofit Internasonal Food Informason Counal

The occasnal appie or bowl of broth st BT going 10 cut i1, she says
*If you subssted on that, you would be emmaciated and pretty much unable 1 funchon

normally,” Sanders said "That's 3 dangerous tlet fo sulisst on  and dunng pragnancy, If's
extremely dangerous.”



In March 2017, a new type of coffee called "Black Insomnia,” labeled as the
“world’s strongest cup of coffee” was featured in the news with specific
caffeine recommendations.

IFIC was placed alongside the FDA as a resource for daily caffeine
recommendations.

w Health » The cup of coffee that could cause heart paipitations

The FDA and the International Food Information Gouncil recommend 400 mg of
caffeine for daily consumption.

-
Kggqer S You Can Now Buy the “World’s Strongest Coffee” Online—but Is It Safe?

How much caffeine is too much?

The U.S. Food and Drug Administration (FDA) and the International Food Information Council }

recommend healthy adults have no more than 400 milligrams of caffeine a day, which is

7
about four cups of (regular) brewed coffee. Kristafor says one of his 12-ounce cups could add §



Huffington Post. We authored g articles on
topics such as food science, food production,
food waste and mindful eating as well as IFIC's
consumer research.

For the first time, IFIC secured an op-ed in Wired m I m E mwmmaW"m"w“'"“'*"' |
discussing reproducibility in science. T WANT TO0 FIN SCIENCES
. . = REPLICATION CRISIS? THEN
' IFIC serves as an on-going contributor to the . REPLICATE

ogQgooe

YHUFFPOSTI

Foodies Sacrifice Cost and Convenience for Even Though Nutrition Information Abounds,
Quality Many Doubt Food Choices

The Top 5 Food and Nutrition Trends for 2017  Processed Foods: Elimination or lllumination?




Grew social media
channels to over 250K

followers
* 115% growth in one year

Achieved over 200M social

media impressions in 2017
* 81% growth in one year

Strengthened
relationships with key
social influencers to
broaden IFIC's reach

300000

250000

200000

150000

Followers

100000

50000

250

200

150

100

5o

Brand impressions




Local coveragein 43 states ™

TheTlHashingtonPost YHUFFPOST!

AN Forbes
USNeWs MenSHealth
7he CHRISTIAN SCIENCE
FOOD&WINE ONITOR
WomensHealth fLos Angeles @imes

placements of the 2016 Food & Health Survey



* We are constantly updating IFIC's expert database of several
hundred independent scientists, nutritionists and healthcare
professionals.

* In 2017 we have added new experts with backgrounds in:
* Agricultural practices
* Animal welfare
* Birth to 24 nutrition
* Dietary guidance
* Dietary patterns
* Food allergens
* Foodingredients
* Food safety
* Food science
* Macronutrients and micronutrients
* Weight management




Using a streamlined issues management strategy, we monitor the media
environment daily for member specific issues. Our communications team works
closely with LSl directors to issue custom notifications, produce crisis
management resources, deploy social content and connect journalists to
experts.

Our rapid response capabilities have become stronger in the new structure,
reducing turn-around time from 48 hours to less than 24 hours from the time
crisis management thresholds are reached.

2017 Highlights:
19 rapid responses to studies, reports, books & documentaries
6 proactive responses promoting new science and research
Over 3.4M social media impressions and over 20K social engagements



January 2017: Pascual et al.

Aug 2017: Tang et al.
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http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain
http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain

IFIC Research

Annual Report
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MISSION

Conduct consumer research that elevates IFIC/IFIC
Foundation as a consumer insights leader, generates
media coverage, expands partnerships and drives
strategy for communications programs.

STAFF

Alexandra Lewin-Zwerdling, PhD, MPA, VP Research and Partnerships
Liz Sanders, RDN, MPH, Director, Research and Partnerships




Leveraging Member & Partner Research Needs

The IFIC research team is implementing an action-oriented approach to fully leverage
member and partner research needs.

Activate

Explore

Hold explorator
meetings \xnth IEIC
members, LS|

roups and
stakeholders to
determine priority
issues and
information gaps

Engage

Engag{e strateglc
blic healt
partners on toplcs
areas of mutual
interest

Conduct study and
translate insights
for stakeholders




Providing Value for Diverse Audiences

Health

Indust
24 Professionals

Leaders

Industry associations
and trade groups trust
IFIC research to provide
the latest on consumer

trends and behavior

IFIC Members

Member companies
get advanced input
into IFIC research
projects and special
access to research
insights

Health professionals
look to IFIC research to
inform their patient
education and
outreach

Public Health

Government Media

Organizations
Bublichealth IFIC research provides Journalists/bloggers
olgafizabon: baftner important insights to use IFIC research to
witk?IFIC {5 corrFm)missi on inform policy and a provide data that

enriches their articles
and provides a “hook”
for readers

platform for partnering
with government
agencies

research on topics of
mutual interest



2017 Food & Health Survey

12t annual investigation into American’s beliefs, perceptions and
behaviors on a variety of food and nutrition topics

* Surveyed 1,002 Americans ages 18-80

* Fielded March 10t -29%", 2017

* Took approximately 22 min to complete

* Results weighted to reflect general population

* Garnered over 275 media placements, including CNN and Washington
Post

See IFIC Communications Annual Report for more details

* Investigated food habits and trends, as well as important issues
regarding consumer confusion, perceptions of healthfulness, food
values and other key topics




2017 Food & Health Survey

AARP Foundation Oversample

* IFIC Foundation collaborated with AARP Foundation to
commission an oversample that included over 700 Americans
between ages 50 and 80

* Uncovered differences in nutrition knowledge and purchasing
behaviors between older adults and other subgroups

* Resulted in a ongoing relationship with large, respected public
health organization



2017 Food & Health Survey

Sub-Analyses

Commissioned two additional analyses of the 2017 Food &
Health Survey data:

Special analysis of foodies, based on a consumer profile
analysis of purchase drivers

Released content series with a special focus on the
nutrition knowledge and purchasing behaviors of low-
income older adults

\
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2017 Food & Health Survey
External Presentations

Agricultural Utilization Research Institute
American Bakers Association

BASF Regulatory Conference

BPIA Sustainability Conference

Calorie Control Council Annual Meeting

Coca Cola LNCS Strategic Partner Workshop

FDA Center for Food Safety and Applied Nutrition
Global Food Forum: Protein Trends & Technologies Seminar
Goodstone Communications Group

Grocery Manufacturers Association

Institute for Shortening and Edible Oils

Institute of Food Technologists

International Association for Food Protection




2017 Food & Health Survey
External Presentations

Mars North American Food Policy Group

National Association of Science and Technology Centers
National Grocers Association

Purdue University Department of Nutrition Science
Root Cause Coalition Summit

SNAC International

Society for Nutrition Education and Behavior

Tufts Friedman School of Nutrition

USDA My Plate Partners

World Pork Expo

... and several additional member briefings throughout 2017




Clean Label

* Working with the Food Ingredient Safety LSI,
we conducted two focus groups with millennial
and generation z consumers

» Discussion centered on perceptions of clean
label, acceptable trade-offs in food attributes,
and purchasing behaviors

* Initial findings, proprietary to the Food
Ingredient LSI, will serve as a springboard for a
nationally representative survey of millennial
and generation z consumers




Additional 2017 Research

Understanding Health Coaches Forum

 Hosted a forum for IFIC members and stakeholders on
understanding the influence of health coaches on food and —
nutrition decisions

* Served as a springboard for a qualitative study of health
coaches as nutrition messengers

Forecasting Food Values
* Included questions in recent, nationally representative
consumer survey on purchasing drivers and future food trends | e
* Findings will be published in IFT magazine |




Forecasting Food Values

Importance of Food labels in Purchasing Decisions
* Nearly two thirds (60%) of consumers felt that purchasing clean, no
artificial ingredient labeled foods was very important
* Less than half (39%) felt this way about foods labeled organic
* Over half of consumers felt that natural, clean, raised without antibiotics
and statements about nutrition benefits were very important food labels
when grocery shopping

Future Consumer Priorities

* QOver half of consumers felt that natural, clean, and raised without
antibiotics would become more important to them personally in the next
five years

* About one in seven (15%) of consumers felt that foods labeled as organic

and foods labeled as no sugar added would become less important to

them personally in the next five years



Public Affairs Engagement

* Invited to present Food & Health Survey insights on consumer
perceptions of “healthy” at an FDA public forum on use of the term
“healthy” in food labeling

*  Submitted public comments to government agencies based on
findings from the Food & Health Survey and other IFIC Foundation
research. These comments addressed:

* Use of the Term “"Healthy” in Food Labeling (FDA)

*  Draft HHS Strategic Plan 2018-2022

* FDA's Biotechnology Education and Outreach Initiative
 USDA AMS National Bioengineered Food Disclosure Standard




Emerging Partnerships

* TheIFICresearch team is actively pursuing partnerships with a
variety of public health stakeholders, such as:
* AARP Foundation
* Chamber of Commerce Foundation
* American Diabetes Association
* Feeding America
* National Consumers League

* IFIC Foundation will be collaborating with AARP Foundation
in 2018 on two research projects focused on 5o+ shopping
habits and dietary perceptions

* Heldinvite-only Food & Health Survey briefing for
prospective and current public health partners




IFIC
Agricultural
Technology &
Safe Food
Production LSI

Annual Report
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About Ag Tech

MISSION MEMBERS

Raise awareness and clarify misperceptions regarding Mars Abbott Nutrition Subway
the safety and benefits of modern agricultural Cargill Bayer CropScience Zoetis
technology and sustainable food systems. Coca-Cola Dow AgroSciences

STAFF CO-CHAIRS

Elinore White, Zoetis

Tamika D. Sims, PhD | Silvia Dumitrescu, MBA
Joseph Kelsay, Dow AgroSciences




Animal Welfare

farm 5 Million
animal welfare and

meat production

doubled
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helped

This year, we produced a variety of resource pages, infographics and
articles focused on farm animal care, animal antibiotic use, antibiotic

resistance, and animal processing for meat and poultry products.
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Agricultural Inputs

The majority

&
2.5
Million prime opportunities
safety
and science.
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We focused on a variety of topics linked to agricultural inputs including
pollinator populations, precision agriculture, conventional versus organic

produce consumption, and IARC Monograph Reports.




Ag Tech Issues Management

March 2017: Dirty Dozen

Farmers
~and Fe

precision
agriculture and
farmers markets

RFACTSFellowers



GMOs & Sustainability

5 Million
than 50%

GMO science
and
sustainability

GMOs and

link GMOs Sustainability
to sustainability

To highlight the use of biotechnology for food production, we produced
resources that outlined the fundamentals of genetic modification. Additionally,
we described how this technology could be used to thwart pests and contribute
to a sustainable food supply.
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Food Safety

“Food Safety
Month”

“Spin
the Sphere of Safety.”

~6 Million _
premier month

food safety

To aid in consumer understanding of food safety, we developed several
resources that addressed safe food handling, foodborne illness and safety
measures used by farmers and food processors.



"SDHZBIENJFHIEOOD EOSD SO ME
SAFETY" ILLNESSES 101

WHAT ARE THEY, HOW DO YOU
GET THEM, AND WHAT TO DO IF
YOU THINK YOU HAVE ONE
VLl

WHAT ARE THEY?
Foodborne illnesses are infections
caused by avariety of bacteria,

viruses, parasites, and toxins found on
or in foods and beverages

Safe Food
Handling

HOW DO YOU CGET ONE?
Foodborne ilinesses are caused by
consuming contaminated food and
beverages (including recreational and
drinking water), or coming in contact
with a person who is Infected

Botechnology

WHICH FOODS CAUSE THEM?
Any food can be contaminated, but it
Is most common inraw meat, eggs,
and shellfish; unpasteurized milk and

Food Production Safety

¥ W mm‘m juice; and fresh fruits and
%mmuaevnmmbmww vegetables,
WHAY ARETHE SYMPTOMS?

The most common symptoms include
diarrhea and/or vomiting, as well as
abdominal cramps and pain, nausea,
fever, and fatigue.

Foodwm

SHOULD YOU GO TO THE DOCTOR?
If you suspect that you have a
foodbaorne lliness, go to the doctor
and contact your local public health
department so that they are able to
identify potential foodborne illness
outhreaks.

]
En'm‘,}'\"n'w;ﬂm Foodinght For more info go to www.Foodinsight.org
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2017 Farm Tour Event

2017 Farm
Tour
triple the social
impressions

parent,
lifestyle and foodie bloggers

reporters
from major news

Fair Oaks
Sue McCloskey

Our top project this year was the 2017 Farm Tour. IFIC Foundation hosted
bloggers from around the country to focus on issues related to parenting,
cooking, specialty diets and lifestyles. We were also joined by two reporters,
including one from Thomson Reuters.
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2017 Farm Tour Event ...
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International Food Information Council & Foundation.
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http://www.momables.com/
http://www.momables.com/
http://celiacandthebeast.com/
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https://lifeanchored.com/
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Ag Tech by the Numbers: Web

Age Gender
3000
2500
2000
1500
1000
- | | |
B Female ® Male

18-24  25-34 35-44 45-54  55-64 5+

Similar to last year, our readers are primarily female.
We have a notable number of millennial readers for our Ag Tech content.




Ag Tech by the Numbers: Social

Age Gender
200
150
100
i
0 il =

m Female m Mal
18-24 25-34 35-44 45-54 55-64 65+ emaie aie

Our readers on social media are almost an even split between male and
female. Millennials engage with our Ag Tech content most frequently on
social media.




2017 Ag Tech Forums

spring

“Clean Labels”- USDA/FSIS official

genomics
fewer .
academic

whole genome

sequencing

iy

This year, Ag Tech forums focused on food production and labels with our “*Clean
Label: Industry Insights and Opportunities” Forum and food safety technology with

our “Whole Genome Sequencing Applications: Industry and Food Safety Insights”
Forum.



Ag Tech Media Placements

pig333.com

Professional Pig Community

With the help of our IFIC communications team, we gained placementin a
variety of media outlets focused on animal health, food safety, and lifestyle.
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Regulatory Comment Submissions

Using data from our 2016 and 2017 Food and Health Surveys, we submitted
comments to the USDA as they worked to develop a proposed rule for
bioengineered disclosure requirements. We also submitted comments to the FDA
regarding an education initiative about GMOs.
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We create chemistry
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WORLD
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This year we had the opportunity to attend and present at a number of industry
conferences giving us visibility as a trusted resource on consumer perceptions
about food safety, sustainability, agricultural inputs and animal welfare.
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SELL health
2018 A CONGRESS

american

seed trade
\( association
J . T AMERICAN FARM BUREAU
. The Science Source for Food. FOUNDATION
C ro p L | fe Agricultural, and Environmental Issues FOR AGRICULTURE'

United States
Department of
EE—.

Agriculture

Animal Agriculture Alliance Inspection Service

We continue to work with a number of groups to strategically share
messages on food safety, agricultural inputs, GMOs, animal welfare and
sustainability.




Biotechnology Communicators Guide
...Now in Turkish
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9 | o Food Biotechnology:

A Communicalor's Guide 1o Impraving Understanding
languages

This year we were able to get the Food Biotechnology: A Communicator’s Guide
translated into Turkish, making the Guide available in g different languages.
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About EPAL

MISSION MEMBERS CHAIR
Impact consumers with effective, science-based messages Compass Group Deb Kalisher, RD
on how to build lifelong eating patterns that are both DannonWave Mars, Inc
healthy and sustainable. Mars, Inc

Mondelez International

STAFF PepsiCo

Liz Sanders, MPH, RD | Alyssa Ardolino, RD




EPAL by the numbers

30 -+ pieces of content
156 k video views
304 k engagements

29 + Mi"ion Impressions




Mindful Eating

2017 Content Deliverables

6 Tips to Eat More Mindfully Video

Evergreen video sharing basic tips on mindful eating

“Tune in” with Intuitive Eating Video
Video explaining how to use the hunger scale

Mindful Eating Infographics

Mindful Eating Checklist
Tips for Mindful Snacking
Mindful Eating Away from Home

Mindful Eating Week

Social media campaign to promote mindful and intuitive
eating content



http://www.foodinsight.org/mindful-eating-how-to-what-is-video
http://www.foodinsight.org/intuitive-eating-mindful-hunger-scale-cues
http://www.foodinsight.org/mindful-eating-checklist-flavors-meditation
http://www.foodinsight.org/how-to-snack-mindfully-mindful-eating
http://www.foodinsight.org/mindful-eating-restaurants-dining-out
http://www.foodinsight.org/tags/mindful-eating

Mindful Eating

9.6 K social engagements

3 l< video views

892 < social impressions

Eat Well 2 Be Well, Cheryl Mussatto, ol Like Page
Registerad Dietitian
S0

hittp: Meww foodinsight org/intultive-eating-mindful-hunger.

Do you find yoursel eating oul of hadit o overeating untl you feel stuffed
Just Decause there was 1004 lefl on the plate? Stan practicing Intuitve aka
mindful eating - it helps! This simpie 100l using a hungerfuliness scaie
remings us of our natural abistly to regulate portion control. It reconnects
yOu 10 your intemal hunger cues helping you recognize when you are really
hungry (and not just eating 0. See More

“Tune in" with Intuitive Eating [VIDEO]

Leam now %0 63t Intulively USNG hunper Cuss:

e Like @8 Comment A Share

Qu Chronological *

‘ Dietetically Speaking </ 1 post
y sam @

A good summary of Mindful and intufiive eating - both great techniques for having a healthy
reltionship with f00d and tuning in to what you're eating and what your body needs. | have 10 admi
these skilis don't come naturally to me but it's definitely something worth working on & .,

B8 Food Insight

=Y

Both mindful and intultive eating have a rofe in a healthy diet and relationship with food It's
important 1o know what these practices are, how they are diferent. and the steps you can take 1o
Implement each one INto yout everyday ife

MINDFUL AND
INTUTTTVE

. |
ar .

Mindful and Intuitive Eating: The Perfect Pair

MGl 3nd NNve e30NG are diferent DUt gredt ways 10 IMOIOve any €ANNg patern

~ Food Insight

Ka

fiden 171 January 24 at441pm @

Mindful eating isn't as complicated as you might think. Try these three
steps to become more mindful next time you sit down at the dinner table
silence your cell phone and place it out of reach, shut off the TV, and slow
your pace

Mindful Eating Checklist: How To Master Mindful
Eating

Mindful eating means enjoying meals and snacks without distractions. Try using

Learn More
19,952 people reached
s Like @ Comment #» Share B~
@D warsha Diamond, Lexa Fehr and 44 others Top Comments ~

14 shares

Lauren Ladd Ara Cantu
Like - Reply Message - 3 hrs

Julia Perkins Chisholm Awesome! Thank you. This was the topic at Weight
v Watchers last week as well

Unlike - Reply Message © 1




Food Waste

2017 Content Deliverables

- Makeover Your Leftovers
- 3video recipe series on reusing Thanksgiving leftovers to
reduce food waste.
- Spring Clean Your Pantry
- 3video recipe series with tips on how to cut food waste by
using canned/frozen foods along with leftovers.

- Food Waste 101

- Video explaining the basics on food waste and tips to
prevent it.

- Infographic

- Recipes for Sustainable Eating



http://www.foodinsight.org/how-to-makeover-thanksgiving-leftovers
http://www.foodinsight.org/how-to-reduce-food-waste-facts-statistics
http://www.foodinsight.org/sustainable-recipes-ugly-fruit-vegetables-leftovers

Food Waste

T Byvd & Follow
L AN

Clean out your cupboards & decrease food
waste by using up common canned foods
with these recipes — ow.ly/K23W30azKDy
#FuelinOU

Recuees 10 Spaane WS
CLEAN YOUR PANTRY S

Pantry Hacks: 3 Easy and Healthy Recipes with Canned Foods

Make these hoally, easy FOCHRS WIR CANNAT GOODS AN OHET SEaDes Hom your

pantry!

R UMN Food Safety

- Pantry hacks for #¢
Z.umn edu/ 100k #f

them up with these easy I0eas
torthought

RECIPES T0 SPRING
CLEAN YOUR PANTRY

Pantry Hacks: 3 Easy and Healthy Recipes with Canned Foods

Make these healthy, easy recipes with canned goods and other stapies
from your pantry!

6 Makeover Your
Thanksgiving Leftovers

/ videos
84 < video views
7.6 I social engagements

714 < social Impressions




B to 24 Nutrition

2017 Content Deliverables and Partnerships

* Infographics
* Developed infographics to help promote resources
developed in 2016, including: 4 Steps to Build Healthy
Eating Habits, and 5 Pregnancy Myths.

* The Bump Partnership
* Served as expert for Real Answers page on The Bump.
Answered over 35 user questions on nutrition during the
first 1,000 days.

e Media Outreach

* Contributed to 2 articles on The Bump blog.
* Interviewed for Newsweek and Mashable for stories on
nutrition during pregnancy and complementary feeding.



http://www.foodinsight.org/4-Steps-to-Build-Healthy-Eating-Habits-parenting
http://www.foodinsight.org/blogs/5-nutrition-and-food-safety-pregnancy-myths
https://www.thebump.com/real-answers
https://www.thebump.com/news/vegan-diet-safe-during-pregnancy
http://www.newsweek.com/beef-babies-paleos-are-coming-your-toddler-668560
http://mashable.com/2017/06/20/breatharian-couple-debunk-dangerous-diet/#v3JeYqvEcOqi

B to 24 Nutrit

13 i social engagements

127 < social impressions
1.2k page views

Over 40k Views for EPAL-
authored answers on The Bump

PREGNANCY
MYTHS

EATINGFORTWO
Fon thee T 1t imeilnd, N0 eotvn alOties dre
reured to fued & growiig Dally. Caledin nueds
Mrtradne in S Ind timeales, Bul ondy Sy sbot
340 cadane s per By, b the Sed I bsediod, ain I
tout 200 eeird caltines per day.

l‘ Wi ('8 I Ot 50 Riiow Raw st s e

YOUYE Cotrmaaming, you dont mesd to ieas un e
latten tharing pregnency. Health organccations
aprex Sl up 1o 200 mgidey Is sale during

gnancy, That i etual b sSout twe B-ounce
g of Cofaw e four cups of tee per tay

GOODBYE SEAFOOD

Oy four ypes of fiah shoust be avcded duing
pregrancy dus tn thett mercury Coetant (2lakas,
Wik, aworgten ind hing mackered), Yhe 2015
Dhetinry Guishebnes snccutsges pragnant and
bivastiesding woman S0 st & 2-3 meals (512
mencen) of seatoall sach waek.

EATING OUT IS TRICKY

You can balance your foad salety and notiition
rwedn, yem when anting awwy from home. Ssck (n
made-to-nrder Sood, Ala, if you re cexving dell
eat, Ak the sorver 1o heat it up unill i s
N Mawnng. Thin s help make sure (he Tood Is safe

B0 Y Ou g yOu Dalry

CARNIVORES ONLY

Veguiarians can meet St peatsn, yrame, and
o ral needs from & seriety of sources Surmy
pregancy.. G seal reguned, Yogurt, sy
o duats, nues, and sEpe A ust 2 few of e
vepEEaian protein sources avndladis

Learn more st www.Foodinsight.ocg

4 Stepsto Build
Healthy Eating

Hefpyous baby o oddlerlearn 1o
Habils  iwesweyorneutoodsarc
bt Mefong heithy estg habite

Start Early
M’m\de‘ cunng pregnancy s cruaisl o pnming lase
ihy (Docs Siudies show that mams
e frulls and vegetables durng
ciaten Iad natias that wars myre

Who consul
pragnandy and
wilngto

Monkey Se
Monkey Do

Mocsl healihy earing for yourchie Sit
dowr togsther to make mesitime an
axparance fol the whose family. Ifyoure W
feading your child baranas, try Sorme oo,
Kids a2 move likely (o 1y 8 food when they
see an adult estng it oo

n @fcodins

lzammos at foc

3 w‘; d Insght - @fooansghr




EPAL Media Placements

5 ma‘jor medla placements U.S. World Business Tech& Science  Culture  Sport:
Provided quotes for EPAL-related stories on several ol
i ) ) IS BEEF BAD FOR BABIES? NEW PALEO FOOD
high-profile media outlets. LINE RAISES CONCERN ABOUT HIGH PROTEIN
DIETS
Masham v VIDEO ENTERTAINMENT CULTURE TECH SCIENCE BUSINESS SOCIAL GOOD MORE w
martha stewart =
roop piv Houbavs enterraming vome  Breatharian' couple eats clicks and
tweets instead of food and water
— Newsweek
[ere's What You Need (o Know Aboul Ue. | Wodd | Buskieds | TkSSciiee | Culdie | ports
Expiration Dates
And how you can help prevent more food from ending up in the trash, -t h e B U M P CARDIOLOGIST ON NATIONAL TACO DAY:
‘P By Alesandra Lim-Chua Wee EATING ONLY TACOS IS GOOD FOR YOU

BY MELISSA MATTHEWS ON 10/4/17 AT 10.06 AM



EPAL on External Platforms

L. EPAL articles on external platforms

* Huffington Post: Makeover Your Leftover Videos, Panty Hack Videos
and 6 Tips for Mindful Eating

* TheBump:Don't Fall for These 5 Pregnancy Nutrition Myths m

. Maogen Meyor PhD, Contrisune
Dancice Bolence Comyramecs " ™

Pantry Hacks: 3 Easy and Healthy Recipes with
Canned Foods

Liz Sanders, MPH, RDN

* 0000

-
MALEAFLELR
vew e

DON'T FALL FOR THESE 5 PREGNANCY NUTRITION MYTHS

ANUTRITIONIST WEIGHS IN ON ALL THOSE DOS AND DONTS YOU'VE BEEN HEARING.

tectees To Spea. U8
CLEAN YOUR PANTRY

PUBLISHED ON 03/23/2017



https://www.huffingtonpost.com/entry/makeover-your-leftovers-thanksgiving-edition_us_5835a825e4b0a79f7433b2e2
https://www.huffingtonpost.com/entry/pantry-hacks-3-easy-and-healthy-recipes-with-canned_us_58b5d38fe4b0e5fdf619778d
https://www.huffingtonpost.com/entry/6-tips-for-mindful-eating_us_592dc037e4b047e77e4c3eef
https://www.thebump.com/news/5-pregnancy-nutrition-myths

EPAL Issues Management

20% of issues management platform 554 ! 8 k Impressions
from 2017 incorporated EPAL messages.
905 engagements

March 2017: Micha et al. May 2017: AAP report

;*51‘ ;rmlt luice

recommendations
for kids?

July 2017: Estruch et al.
o\ Vg

Aug 2017: Dehghan et al.

5 SN

- i
SOUND SCIENCE!
YOUR HEART WILL LOVE THE MEDITERRANEAN DIET
—— ™ v ‘_"l"..(.,‘-l " I ';v
- e ) &“ c«"‘\
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IFIC Food
Ingredient
s Safety LSl

Annual Report

2017 | INTERNATIONAL FOOD INFORMATION COUNCIL



About Food Ingredients

MISSION

Effectively communicate science-based information about the
function and safety of ingredients and chemical compounds in
food, as well as provide food allergen management.

STAFF
Tony Flood | Silvia Dumitrescu, MBA

MEMBERS

Abbott Nutrition
Atkins Nutritionals
Ajinomoto

Cargill

Coca-Cola

Mars

CHAIR

Don Jones,

Mondelez Atkins Nutritionals
McCormick & Co.

McKee Foods

Nestle

Red Bull

YUM! Brands / Taco Bell
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Vﬂ\‘(&t(\

A "t' /'
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Contaminants in Food: Emerging Issues

* LSIMembers discussed emerging contaminant issues and o
revised internal the “Priority Issue Matrix” document.
* We created new internal and public resources in advance of
emerging issues such as:
* 3-MCPDs
* Leadinfood
e Titanium dioxide
* Furfuryl alcohol
* Prop 65, IARC

FOR INTERNAL USE ONLY International Food Information Council (IFIC)
Food Ingredient Safety (FIS) LSI: Priority Matrix for Contaminants in Food

Note: Those listed below reflect past, current {recurring) and emerging priority issues

Who / What is Regulstory Statements and Stakeholder Engagement | IFIC Resources
Currantly Activities and Publicly Availlable Currently Available
“Driving the Issue” (US and Global) Materials

(US 3nd Global)

* Amylede ML * A YDA Guidence far indetry * BN (search Acrylymide] */INC: Acrylgmide = Jones, Coughtin, Waster,
¢ UKL with varying levels  ©  timalth Canuln ¢ GMA“Auyiamide Dacls™ Agwuiin Uinabioch, otz
n srodurty = [FIA Ogingn * Fact theet (FiG)

P
e



Contaminants in Food: Issues Management v

January 2017: Pascual et al. July 2017: KleanUpKraft Report June 2017: EDF Report on Lead

(A
' 18- |

headlines collide

3-MCPDs / GEs Phthalates Lead

October 2017: Clean Label Project

IFIC Food Ingredient LSl accounted for i

approximately 1/3 of
overall IFIC issues
management. o

Arsenic

These issues represent U.S. and Global regulatory priorities.



Connecting an Unfamiliar

Food Additives & Ingredients: ol amiliar
] Attribute
The “SC|ence Of" Preservatives  Fresh
Anti-Calking Flow
Emulsifiers Smooth
* LSlidentified top priority issues: preservatives, Colors Pretty
emulsifiers, anti-caking agents, colors, flavors and Flavors Tasty
sweeteners.

* New proactive public outreach efforts focused on the
tangible attributes of the ingredients.

* We created the "Science of” public outreach effort that
connects unfamiliar ingredients to a familiar attribute in
favorite foods.
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Hydro-what-oids?

' l’ Hydrocolloids,

aFed g
How Hydrooollodds Maks Oor Favorite Foods Taste
Battes
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890K

Preservatives
in Our Food

A $5o hydrocolloid
promotion resulted in over
890K social impressions B
and over 4,000 social 5% - Why WeNebd f:i"
engagements .-‘.‘:éntifCathents SN

g .
: - BEACTSF cllowers

'n\nvu; A

e

Hydro-what-oids?

| I'j Hydrocolloids.

@FoodInsight




Food Ingredient Safety LSI: Caffeine

CNN and other traditional media outlets placed IFIC alongside FDA in
published articles about caffeine, which increased IFIC’s visibility and

credibility.
CI\N Reader’s
‘ h h I digest
Traditional Media Reach

* 89M media impressions TECH TIMES
* 4.7K social engagements

Caffeine: one of the top 3 ingredient topics discussed in social media.

‘ C‘-nm_\-,r Tlaave i._":‘ [
What happened 1o this LIS 1eenaper &
unfortunate. Caffemne is safe but stick to 300-
S [ l M d . R h 400mg a day = 4 cup of coffee
ocida edla xKeac - The FICTs On
— Caffeine
{

==
m’_

* 9o07.2K social media impressions
* 23.2K social media engagements




Food Ingredient Safety LSI: Reach

* 6.7M impressions with +/- 22 pieces of food ingredient
content gives us an average of 300,000 impressions per piece
of content.

* 6Xincrease compared to 2016.

* We are now achieving more impressions and reaching more
consumers with food ingredient content relevant to LS|
outreach:

 Allergens
* Food additives and ingredients
* Contaminantsin food

Estimates do not include caffeine



Food Allergens

* Convened consumer focus group on precautionary labeling

* Key findings

* Diminishing trust for the food industry drives confusion and negative perceptions

about "may contain” statements

e Recommendation

e Build trust first to educate in the future

* Based on the findings presented to key food allergy industry
stakeholders , we now see:

* Increased interest by industry stakeholders to build trust

* Cross industry collaboration to leverage resources better
* Greater interest by food allergy advocacy leaders to work together

NCA

GMA

EDA

HPAACT

(@)FARE _

National Confectioners
Asseciation (NCA) & The Food Allergy Consamer
International Food Perceptions and Behavior
Information Council
UPE
sumARY & @ @
| o ~

h'ecautmmry Labcing Milk and Dark Clmlatn

“Trust and Transparency”

Allergens Identified Participant Dynamics

Mow ohar o2 yas read labets?)

“Trust bullds ofter they have met you.”
Conmuner Ao

Recommendations

Get to know FARE and FAACT,
leadership, community, Influencers

Continue with 2007 planned actaities
and commitments

Draft 31 Outreach & Education Plan for
disairssian and consideration, Jan 2018

Funding for this study was made available by the
National Confectioners Association (NXA)
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Food Allergens s

FAC’I‘S

ﬁ FOOD ALLERGIES 101
* Promoted articles and other materials to increase
allergen awareness i

* Participated in local food allergy events to engage som
with consumers "

* Networked with influential consumers to identify

knowledge gaps Industry / Reqgulatory
Education at IAFP

* Shared insights from group discussions with
stakeholders
* Featured as part of 2017 IAFP session on allergen recalls

Our efforts in 2017 provided a framework for next
year’s food allergen outreach plan to implement
programs that build trust with consumers.



Clean Label Strategies

Provided strategic input to 2017 Food & Health Survey
Hosted two communication forums on clean label

Collaborated with stakeholders on submissions for two 2018
FNCE sessions about clean label

Conducted Phase | Focus Groups, which provided insights on
attitudes and behaviors among target audiences

* GenZ

* Millennials

Proposed Phase Il Quantitative Study currently under
consideration by LSI members

CONSUMER %
INSIGHTS
\

"Clean" is a concept; most are
familiar with "clean food" and
“clean eating.”

The term "clean label" is not top
of mind for consumer's

)
—‘\‘
Taste remains primary ' Ry,
driver for food purchases g

Taste is not an acceptable
trade-off for familiar foods

Meal occasion and type
of food matters

The type of meal and when it's eaten
factors into which foods consumer’s

actually purchase; convenience is also
a factor

The need for ingredient
education will be critical to
improve acceptance

GEN Z &
Quantitative Consumer Data can

MILLENNIALS effectively manage the future of clean
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About N4H

MISSION MEMBERS

To impact consumers (directly and through influencers) with effective, Barilla Group DuPont Nutrition & Health
science-based communications on benefits of nutrients and healthful Cargill General Mills

components in packaged foods including dietary fats, functional foods DannonWave Mars

(including fortified foods), protein, and enriched and whole grains. Dow AgroSciences  PepsiCo

DSM Nutritionals

STAFF CO-CHAIRS

Kris Sollid, RD | Allison Webster, PhD, RD | Alyssa Ardolino, RD Michelle Braun, PhD, DuPont Nutrition & Health

Tristin Brisbois, PhD, PepsiCo *2018




N4H by the Numbers

39 pieces of N4H content Content Pieces by Theme Content Pieces by Pageviews

\

13.5M social impressions "
44.( social engagements \

m All m Carbs = Fats W Functional Foods ® Protein

*Includes dairy, hydration, micronutrients, antioxidants, fortification

"

2%




Recipe Video Series: “"Pantry Hacks”

One-Pot Pantry Pasta
This comforting one-pot pasta recipe requires on..

Food Insight

March 2 - 40,428 Views

56' ooo White Bean Spread with Garlic and Rosemary
68 ooo This bean spread is a good source of protein....

' socia I Food Insight

u u March 3 - 16,112 Views

video views
engagements Chocolate Cherry Smoothie

With chocolate, cherries, and yogurt, this yummy...

Food Insight

March 1 - 11,868 Views

3 YouTube r"HUFFPOST:

Huffington Post, Foodinsight.org and IFIC Foundation’s YouTube channel

3 videos produced for the “"Pantry Hacks” series. All three videos were distributed/published to



http://www.huffingtonpost.com/entry/pantry-hacks-3-easy-and-healthy-recipes-with-canned_us_58b5d38fe4b0e5fdf619778d

Educational Whiteboard Video Series

IFIC is partnering with Osmosis, a company that makes whiteboard videos for medical students and health
professionals. The second video production of this new partnership is on dietary fats and the expected
release is Fall 2017. More IFIC-Osmosis videos may be developed in 2018 and beyond!

Why is IFIC partnering with Osmosis?
* Medical students receive inadequate nutrition education, yet the 2017 Food & Health Survey shows that
doctors are a sought after source of nutrition information and a high degree of trust is placed in them.

Why is Osmosis partnering with IFIC?

* According to Osmosis, they receive many questions and interest in nutrition topics (e.g., their Celiac
Disease video has high engagement), but have never found the right partner to develop nutrition content,
until now. IFIC s filling that void!

350,000+ 25,000

’ e
OsmOSIS subscribers new

21+ million
total views

subscribers

per month
A LS


https://www.youtube.com/watch?v=nXzBApAx5lY&vl=en

Issues Management

32% of IFIC's issues management in 2017
incorporated N4H LSI messaging

68 K social impressions for N4H LSl issues
9 management content

2K social engagements for N4H LSl issues
5‘ management content

January 2017: Pascual, et al.

June 2017: Michael Ruhiman

March 2017: Karl et al. + Vanegas et al.

oo SCENGE! T T
Why We Lovc

T‘\olli”\o esame

.7

March 2017: Micha et al.

wEAsT

- "Just onother
ovn-'n‘\od study?”

— '.J"-‘._‘_" / V

y ®

.-7\0 ’,'. zﬂ'/)\

FACT CHECKING
e WHAT THE

————————



http://www.foodinsight.org/palm-oil-health-cancer-nutella-science
http://www.nature.com/nature/journal/v541/n7635/full/nature20791.html
http://www.foodinsight.org/fast-take-jama-dietary-guidelines-heart-health-diet-recommendations
http://jamanetwork.com/journals/jama/article-abstract/2608221
http://www.foodinsight.org/sound-science-whole-grains-research
http://ajcn.nutrition.org/content/early/2017/02/07/ajcn.116.139683.abstract?sid=4b5803ad-77e0-4bb9-bab0-8aec8b90a7f9
http://ajcn.nutrition.org/content/early/2017/02/07/ajcn.116.146928.abstract?sid=4b5803ad-77e0-4bb9-bab0-8aec8b90a7f9
http://www.foodinsight.org/mediterranean-diet-heart-disease-study-research
http://www.nejm.org/doi/full/10.1056/NEJMoa1200303#t=article
http://www.foodinsight.org/fast-take-fried-potatoes-french-fries-mortality-study-linked-to-higher-risk-of-death
https://www.ncbi.nlm.nih.gov/pubmed/28592612
http://www.foodinsight.org/what-the-health-documentary-review-science-vegan
http://www.foodinsight.org/low-fat-vs-low-carb-health-study-PURE
http://www.thelancet.com/pdfs/journals/lancet/PIIS0140-6736(17)32252-3.pdf?__hstc=140923309.8658b40948b751d04839573fdbf9c435.1504100942803.1504100942803.1504100942803.1&__hssc=140923309.4.1504100942805&__hsfp=3069822152
http://www.foodinsight.org/shop-the-perimeter-grocery-store-healthy-food
https://www.amazon.com/Michael-Ruhlman/e/B001H6G9JW/ref=dp_byline_cont_book_1

Spotlight: Microbiome ===

2 professional education sessions

* "Understanding How The Evolving Microbiome Can Be Impacted By
Foods To Support A Healthy Lifestyle"
o 75+ attendees at the IFT annual meeting

* "The Mighty Microbiome: What We Know And What We Need To Learn”
o 300+ Academy of Nutrition and Dietetics members via webinar

A Foodinsight.org article

* "The Microbiome: A Mega-FieldThat’s Just Getting Started”
e More to come onthe microbiome in 2018

v b e Wi 3

| T . .

Y~ Microhiome
= AV |

= S
\’ﬁ i
- a

v
' Academy of Nutrition
I F I riﬁﬁ. and Dietetics

feeding the minds www.eatright.org
that feed the world



Infographics

11
new
infographics

9,700

social
engagements

2 new sets of themed infographics
* “EatThis For Health” — Spring 2017/Fall 2017
* “Build Your Own Benefits” — Coming soon!

BUILD YOUR OWN
(nm-\‘l}.J BENEFITS
OATMEAL
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Media Placements

13

major media outlets in which

IFIC staff was quoted with N4H

LSI messaging in 2017 wR7
< iy

=
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IFIC Sweeteners LSI

Annual Report
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About Sweeteners

MISSION MEMBERS

Create an environment where the best available science on sweeteners Ajinomoto  Ferraro Hershey Mondelez
(caloric and non-caloric) is more widely disseminated Cargill General Mills  HYET Sweet PepsiCo
and discussed in a constructive and transparent manner. Coca-Cola  Heartland Mars

STAFF CO-CHAIRS

Debra Miller, PhD, The Hershey Company

Kris Sollid, RD | Alli Webster, PhD, RD | Al Ardoli RD
ris Sollid, RD | Allison Webster, PhD, RD | Alyssa Ardolino, heh, PhD, The Coca-Cola Company

Susan Zarip

e g
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Foodinsight.org Content

€ 9 aa& https://www.foodinsight.org = @ Top 10 pages wiBEdeR=

Monk Fruit Extract Fact Sheet blog First published in 2009

post published in August 2015

Monk Fruit e Sugar Alcohols Fact Sheet

7
"/
Carbs and Sugars

Foundational background information on &
various carbohydrate-related issues !

Sucralose Aspartame (in Spanish)
Sucralose Fact Sheet published in Spanish translation of the Aspartame
January 2010 Fact Sheet

Carbs and Sugars (in Spanish)

W,

@00 ( ¢

& & www.foodinsight.org/sweeteners

@ofﬂ@

BERERRTO

Six of the top ten
most visited pages on
Foodinsight.org in
2017 on the topic of
sweeteners.




Sweeteners by the Numbers

19 pieces of Sweeteners content

11_2M social impressions

20_6'( social engagements

Content Pieces by Theme Content Pieces by Page Views
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“"Aspartame: Satisfy Your Sweet Tooth” Video

e 80% Translated
®__ s ' 740I000 1 .
ONE.. *~* THATIS! Views Positive into
iew
(ﬂ‘ e Feedback Spanish

This animated video was produced by a third-party vendor in collaboration with IFIC staff through a grant
made to the IFIC Foundation from Ajinomoto, and IFIC member company and Sweeteners LSI member.

To date, the video has received more than 740K total online views via Facebook, Twitter and YouTube. The
video has also been translated with Spanish subtitles.


https://youtu.be/g3MgZLIqqRY
https://www.youtube.com/watch?v=g3MgZLIqqRY

IFIC is partnering with Osmosis, a company that makes whiteboard videos for medical students and health
professionals. The first video production of this new partnership is on carbohydrates and sugars and the
expected release is Fall 2017. More IFIC-Osmosis videos may be developed in 2018 and beyond!

Why is IFIC partnering with Osmosis?
* Medical students receive inadequate nutrition education, yet the 2017 Food & Health Survey shows that

doctors are a sought after source of nutrition information and a high degree of trust is placed in them.

Why is Osmosis partnering with IFIC?
* According to Osmosis, they receive many questions and interest in nutrition topics (e.g., their Celiac
Disease video has high engagement), but have never found the right partner to develop nutrition content,

until now. IFIC s filling that void!

+ . »
350,000 25,000 21+ million

’
OsmOSIS subscribers new total views

subscribers
per month



https://www.youtube.com/watch?v=nXzBApAx5lY&vl=en

Issues Management

Because nutritive and non-nutritive sweeteners are some of the
most studied (and scrutinized) components in our food supply, and
these studies often garner significant media attention, IFIC's “Fast

Take"” rapid response issues management platform is a focus of the
Sweeteners LSI.

9 of IFIC's 25 rapid responses in 2017 are on sweeteners

36% of IFIC issues management included sweeteners messaging

2.3 M social impressions

7.7K social engagements

January 2017: Borges et al.

December 28, 2016: Gary Taubes

May 2017: Heyman MB, Abrams SA

1 2
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October 2017: Peeters et al.

FasT TAKE -

Does & new study
Q

show that sugar
causes cancer?

April 2017: Pase et al.

\

TAKE '
wsT Isthere a link *
between diet soda

May 2017: EFSA on Soffritti et al.

SUCRALOSE
DEEMED SAFI


http://www.foodinsight.org/low-no-calorie-sweeteners-children-consumption-increase
http://www.andjrnl.org/article/S2212-2672(16)31395-8/abstract
http://www.foodinsight.org/plos-medicine-diet-soda-low-cal-sweeteners-weight-loss
http://journals.plos.org/plosmedicine/article?id=10.1371/journal.pmed.1002195
http://www.foodinsight.org/new-recommendation-american-academy-of-pediatrics-fruit-juice-parenting-baby
http://pediatrics.aappublications.org/content/early/2017/05/18/peds.2017-0967
http://www.foodinsight.org/diet-soda-dementia-alzheimers-stroke
http://stroke.ahajournals.org/content/early/2017/04/20/STROKEAHA.116.016027
http://www.foodinsight.org/fast-take-jama-dietary-guidelines-heart-health-diet-recommendations
http://jamanetwork.com/journals/jama/article-abstract/2608221
http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain
http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain
http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain
http://www.cmaj.ca/content/189/28/E929.full.pdf+html
http://www.foodinsight.org/EFSA-ramazzini-institute-sucralose-low-calorie-sweetener
http://onlinelibrary.wiley.com/doi/10.2903/j.efsa.2017.4784/pdf
http://www.foodinsight.org/does-sugar-cause-cancer-study-research
https://www.nature.com/articles/s41467-017-01019-z.pdf
http://www.foodinsight.org/gary-taubes-case-against-sugar-weak-one

Spotlight: Low-Calorie Sweeteners

6 Low-Calorie Sweetener Infographics
New infographic series including Ace-K, Aspartame, Steviga,
Sucralose, Monk Fruit and Saccharin. A November Facebook
campaign is underway that will assess the interest in specific
sweeteners among various demographics.

56,000"‘ November impressions

2 Health Professional Webinar _eat’ Academyof Nutrition

The Sweeteners LSl sponsored an IFIC-moderated low-calorie  right. and Dietetics

The world's largest organization of food and nutrition professionals.

sweetener webinar featuring Dr. Berna Magnuson on February — ome teanescan beenc ssocianon
16, 2017 for 100 members of the Academy of Nutrition and
Dietetics.




Professional Presentations

3 sweeteners-focused professional presentations

300-'- health professionals and industry leaders reached
= Academy of Nutrition and Dietetics
= Canadian Nutrition Society
= Calorie Control Council Annual Meeting

qeal Acg%?ﬂlyngUtfition % “I” H Calorie Control Council
an ietetics : 33 .
the gux hrgo.nmwdond!aodmdnumrmmm: Canadian Nutrition Society

Formerly the American Dietetic Association,

HEALTHY EATING & EXERCISE FOR LIFE™




Media Placements

2 secured placements for interviews with IFIC staff on Sweeteners in:

= New Hope Network heavily quoting IFIC staff on sweeteners
consumer research insights in Sweeteners 2017 [Deep Dive]

= Rachel Ray Magazine article in the November issue discussing the
new Nutrition Facts label and added sugars labeling

NV, R —
£ % NewHope. @ AAHAELRAY
N NETWORK. - Li AL



http://www.newhope.com/webinars-toolkits-and-downloads/sweeteners-2017-deep-dive

External Platforms

WANT T0 FIX SCIENCES
_ _ REPLICYTION CRISIS? THEN
2 IFIC-authored articles on sweeteners topics REPLICTE

posted to external websites

IGIE[E Science replication case study:
Sucralose

The Telephone Game, Sugars Edition

V1= TheTelephone Game,
— Sugars Edition



https://www.wired.com/2017/04/want-fix-sciences-replication-crisis-replicate/
https://medium.com/@FoodInsight/the-telephone-game-sugars-edition-6d9c45ac9825

IFIC Staff

Alyssa Ardolino, RD Geraldine McCann
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Ruth Ayres Megan Meyer, PhD
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Joseph Clayton Matt Raymond
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Silvia Dumitrescu, MBA Liz Sanders, MPH, RD

VP Communications Director, Research & Partnerships
Stephanie Ferguson Tamika Sims, PhD

Senior Manager, Operations & Meetings Director, Food Technology Communications
Anthony Flood Kris Sollid, RD

Director, Food Ingredient Safety Communications  Senior Director, Nutrition Communications
Kamilah Guiden Allison Webster, PhD, RD

Manager, Digital Media Associate Director, Nutrition Communications

Alexandra Lewin-Zwerdling, PhD, MPA
VP Research & Partnerships

I EE————————————
2017 | INTERNATIONAL FOOD INFORMATION COUNCIL



.‘!"

Thank you from all of us at IFIC!

Back row, left to right: Liz Sanders, Stephanie Ferguson, Joseph Clayton, Ruth Ayres, Megan Meyer, Kris Sollid, Matt Raymond, Tamika Sims
Front row, left to right: Geraldine McCann, Anthony Flood, Alexandra Lewin-Zwerdling, Silvia Dumitrescu, Alyssa Ardolino, Allison Webster, Kamilah Guiden




