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Letter from Our CEO

It has been a busy year at IFIC. Our investment in media, social and digital communications
delivered unique science-based content to a larger audience than at any time in the history of this
organization. Our investment in consumer research generated new partnerships and
unprecedented visibility for the IFIC Foundation's signature Food & Health survey, delivering
actionable insights into the food values and attitudes of baby boomers, millennials, generation Z
and today's “foodies.” Finally, our investment this year in the IFIC staff itself has created a stronger,
deeper and more diverse professional team committed to elevating our organization on behalf of
our members.

IFIC’s increased visibility and capabilities have helped drive our 2017 accomplishments. This report
is designed to provide you, as an IFIC member and supporter, with a brief rundown of these
accomplishments. It includes our work on critical issues management and rapid media response,
proactive science communications, a more impactful and diversified research agenda and the
critical work of IFIC's Long Standing Issue Groups (LSIs). Your input and participation in the LSIs Joseph Clayton
continue to be the backbone of our ingredient, nutrition, food safety, and modern agricultural Chief Executive Officer
production expertise and programming.

Thank you for your commitment to IFIC and the IFIC Foundation.
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2017 has been a year of positive change at IFIC. We placed more focus and resources into our communications
capabilities resulting in rapid growth in our social influence as well as earned media.-kusa experts

balanced the science communication dialogue by serving as resources to numerous mainstream media outlets.
We look forward to continue growing our channels and influencer networks in 2018.

STAFF

Silvia Dumitrescu, MBA, VP Communications MeganMeyer, PhD, Director Scien€é@mmunications
Kami Guiden, Manager, Digit@flommunications Alyssa Ardolino, RD, Coordinator, Nutrition Communications




AGarnered oveil.25B
Impressions 112017

A Expanded the number of media
placements, resulting in
Increased overall IFIC mentions
(see chart)

A Conductedl17desk side
meetings and calls with tofiier
journalists, resulting il5I1FIC
In-house expert placements

* Does not include half of Nov and all of Dec 2017
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Fad diets and food safety are of constant interest in the media. As a result of our
outreach to journalists, IFIC is now a-tgosource for reporters to gain credible
information on the science behind these popular topics.

PR l‘
= healthline.

Should You Eat New Raw Chicken
Dish? Experts Say No.
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IS BEEF BAD FOR BABIES? NEW PALEO FOOD
LINE RAISES CONCERN ABOUT HIGH PROTEIN

DIETS

LIz Sanders, regntered detitan and Director of Research and Parinersives at the
International Food infarmation Council Foundaton, agress with that approach

The shartterm and longderm effects of protein heavy diets for iInfants are not yet
well understood. from a tesearch standpoint.” she writes vis emall "Compared 1o
olhver nuinents, protein 0an be more AMout 1o digest n & baby's slomach. Also, an
oxcassive pmount of protein could lsad 1o digestive discomiort, or possibly kidney
problema. far indants as their digestive systems are s quite delicate *

'‘Breatharian' couple eats clicks and
tweets instead of food and water

You red protesn S0 buld muscie and you need 132 10 SLpport your nervous system anag r
Paart baatih. and you need cardobydrates 10 ke your engrgy up and 10 feed your bian "

ian nutrihonst and the director of research and

said Liz Sanders, o régmbered o
patnorships & the nonprallt iInternasonal Food Infomason Councl

The occasiongl apple or bowl of broth just BaT going 10 O i1, she says

I you subssied on that, you woolld be emmaciated and pretty much unable 10 funchon
et of 2804 dunng pregnancy, If's

ety emely dangerous.”



In March 2017, a new type of coffBed 1 1 AA  O" 1 feleda3 theOT | T EAR
Ox1 Ol A6 O OGQIAMmISMebOredidBmelvsAith specific
caffeine recommendations.

IFIC was placed alongside the FDA as a resource for daily caffeine
recommendations.

w Health » The cup of coffee that could cause heart paipitations

The FDA and the International Food Information Gouncil recommend 400 mg of

caffeine for daily consumption.

‘
Rﬁgqer S You Can Now Buy the “World’s Strongest Coffee” Online—but Is It Safe?

How much caffeine is too much?

The U.S. Food and Drug Administration (FDA) and the International Food Information Council
recommend healthy adults have no more than 400 milligrams of caffeine a day, which is

about four cups of (regular) brewed coffee. Kristafor says one of his 12-ounce cups could add

s
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For the first time, IFIC secured an-ed inWired [0 I [R]E [~

discussing reproducibility in science.

IFIC serves as an-@oing contributor to the
Huffington Post We authored articles on

topics such as food science, food production,
foodwasteAT A | ET AZOI AAOQEI

consumer research.

SIARE— WANT TO FIX SCIENCE'S
@= REPLICATION CRISIS? THEN
REPLICATE

|
»

YHUFFPOSTI

Foodies Sacrifice Cost and Convenience for
Quality

The Top 5 Food and Nutrition Trends for 2017

Even Though Nutrition Information Abounds,
Many Doubt Food Choices

Processed Foods: Elimination or lllumination?



A Grew social media
channels to oveR50K

300000 250
followers .
A 115% growth in ongear 250000 200 2
e200000 qé—
A Achieved ove20OMsocial ¢ s
media impressions in 2017 £ 00 °
A 81%growth in oneyear 100000
50000 50
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Local coveragein 43 states ™

TheTlHashingtonPost YHUFFPOST!

@\ Forbes
USNEWs MensHealth
FOOD&WINE MONITOR
WomenSHealth fLos Angeles @imes

placements of the 2016 Food & Health Survey
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hundred independent scientists, nutritionists and healthcare
professionals.

Aln 2017 we have added new experts with backgrounds in:
A Agricultural practices
A Animal welfare
A Birth to 24 nutrition
A Dietary guidance
A Dietary patterns
A Food allergens
A Food ingredients
A Food safety
A Food science
A Macronutrients and micronutrients
A Weight management




Using a streamlined issues management strategy, we monitor the media
environment daily for member specific issues. Our communications team works
closely with LSI directors to issue custom notifications, produce crisis
management resources, deploy social content and connect journalists to
experts.

Ourrapid response capabilities have become stronger in the new structure,
reducing turraround time from 48 hours to less than 24 hours from the time
crisis management thresholds are reached.

201 7Highlights:
19rapid responses to studies, reports, books & documentaries
6 proactive responses promoting new science and research
Over3.4Msocial media impressions and ov#Ksocial engagements



January 2017:Pascuakt al.

Aug 2017 Tang et al.
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March 2017Karl et al.
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March 2017 Dirty Dozen
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http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain
http://www.foodinsight.org/low-calorie-sweeteners-artificial-sugar-weight-gain
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MISSION

Conductconsumer researcthat elevateslFIC/IFIC
Foundationas a consumensightsleader, generates
mediacoverage, expands partnershipsd drives
strategy for communications programs.

STAFF

Alexandra LewirZwerdling, PhDMPA, VP Research and Partnerships
LizSanders, RDNWIPH, Director, Research and Partnerships




Leveraging Member & Partner Research Needs

The IFIGesearchteam isimplementing an actiororiented approach to fully leverage
member and partner research needs.

Explore Activate

Hold explorator
meetings \xnth IEIC
members, LS|

roups and
stakeholders to
determine priority
issues and
information gaps

Engage

Engagle strateglc
blic healt
partners on toplcs
areas of mutual
interest

Conduct study and
translate insights
for stakeholders




Providing Value for Diverse Audiences

Health

Indust
24 Professionals

Leaders

Industry associations
and trade groups trust
IFIC research to provide
the latest on consumer

trends and behavior

IFIC Members

Member companies
get advanced input
into IFIC research
projects and special
access to research
insights

Health professionals
look to IFIC research to
inform their patient
education and
outreach

Public Health

Government Media

Organizations
Bublichealth IFIC research provides Journalists/bloggers
olgafizabon: baftner important insights to use IFIC research to
witk?IFIC {5 corrFm)missi on inform policy and a provide data that

enriches their articles
and provides a “hook”
for readers

platform for partnering
with government
agencies

research on topics of
mutual interest



2017 Food & Health Surve

~

A 120AT 17T OAl ET OAOOECAOEIT ETOT 11 A¢
behaviors on a variety of food and nutrition topics
A Surveyed 1,002 Americans ages4®
A Fielded March 10-29t, 2017
A Took approximately 22 min to complete
A Results weighted to reflect general population

A Garnered over 275 media placements, including CNN and Washingto

Post
See IFIC CommunicatiddmnualReport for more details

A Investigated food habits and trends, as well as importsstues
regardingconsumerconfusion, perceptions of healthfulness, food
values and other key topics



2017 Food & Health Survey

AARP Foundation Oversample

A IFIC Foundation collaborated with AARP Foundation to
commissionan oversample that included over 700 Americans
between ages 50 angl0

A Uncovered differences in nutrition knowledge and purchasing
behaviors between older adults and oth&urbgroups

A Resulted in a ongoing relationship with large, respected public
health organization



2017 Food & Health Survey

Sub-Analyses

Commissioned two additional analyses of the 2017 Food &
Health Survey data

A Special analysis dbodies, based on a consumer profile
analysis of purchasdrivers

A Released content series with a special focus on the
nutrition knowledge and purchasing behaviorslofv-
iIncome olderadults




2017 Food & Health Survey
External Presentations

AgriculturalUtilization Researclnstitute
American Bakeréssociation

BASF Regulatory Conference

BPIA SustainabilitfConference

Calorie Control Council Annulsleeting

Coca Cola LNCS Strategic Partvéorkshop
FDACenter for Food Safety and Appliétutrition
Global Food Forum: Protein Trends & Technolo@eminar
GoodstoneCommunications Group

Grocery Manufacturerdssociation

Institute for Shortening and Edibl®ils

Institute of Foodl'echnologists
InternationalAssociation for Food Protection




2017 Food & Health Survey
External Presentations

MarsNorth American Food Poliogroup

National Association of Science and Technol@aggnters
National Grocer#\ssociation

Purdue University Department of NutritioBcience
RootCause Coalition Summit

SNACInternational

Society for Nutrition Education an8ehavior

Tufts Friedman School ddutrition

USDA My Platd’artners

World Pork Expo
8 Al A OAOAOAI AAAEOEITT ALl 1 AI AAO




Clean Label

A Working with theFood Ingredient Safety LS|
we conductedwo focus groupswith millennial
andgeneration zconsumers

A Discussion centered on perceptions of clean
label, acceptable trad®ffs in food attributes,
and purchasing behaviors

A Initial findings, proprietary to the Food
Ingredient LSI, will serve as a springboard for a
nationally representative survey of millennial
and generation z consumers




Additional 2017Research

Understanding Health Coaches Forum

A Hosted a forum for IFIC members and stakeholders on
understanding the influence of health coaches on food and =
nutrition decisions B

A Served as springboard for a qualitative study of health -
coaches as nutritiomessengers

Forecasting Food Values

A Includedquestions irrecent, nationally representative :
consumer survegn purchasing drivers and future fodcends

A Findings will be published in IFT magazine




Forecasting Food Values

Importance of Food labels in Purchasing Decisions
A Nearly two thirds (60%®f consumers felt that purchasing clean, no
artificial ingredient labeled foods was vamportant
A Less than half (39%) fehis way about foods labeleorganic
A Overhalf of consumers felt that natural, clean, raised without antibiotics
and statements about nutrition benefits were very important food labels
when groceryshopping

Future Consumer Priorities

A Overhalf of consumers felt that natural, clean, and raised without
antibiotics would become more important to them personally in the next
five years

A About one in seven (15%]j consumers felt that foods labeled as organic

and foods labeled as no sugar added would become less important to

them personally in the next fingears



Public Affairs Engagement

A Invited to present Food & Health Survey insights on consumer
DAOAADOEIT O T £ OEAAI OEUG AO Al
OEAAI OE WbelingT &I T A

A Submitted public comments to government agencies based on
findings from the Food & Health Survey and other IFIC Foundation
research. These comments addressed:

50A 1T &£ OEA 4A0i O(AAI OEU6 EI
Draft HHS Strategic Plan 204822

&$!1 60 "ET OAAETTIT CU %AOAAOQOEIT I
USDA AMS National Bioengineered Food Disclosure Standard

o T>o I I




Emerging Partnerships

A The IFIC research team is activplyrsuing partnershipsith a
variety of public health stakeholdersuch as:
A AARP Foundation
A Chamber of Commerce Foundation
A AmericanDiabetes Association
A Feeding America
A NationalConsumers League

A IFIC Foundation will be collaborating witARP Foundation
in 2018 on two research projects focused on 50+ shopping
habits and dietary perceptions

A Heldinvite-only Food & Health Survey briefing for
prospectiveand currentpublic health partners




IFIC
Agricultural
Technology &
Safe Food
Production LSI

Annual Report
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About Ag Tech

MISSION MEMBERS

Raise awareness and clarify misperceptions regarding Mars Abbott Nutrition Subway
the safety and benefits of modern agricultural Cargill BayerCropScience Zoetis
technology and sustainable food systems. CocaCola DowAgroSciences

STAFF CO-CHAIRS

ElinoreWhite, Zoetis

TamikaD. Sims PhD| Silvia Dumitrescu, MBA
JosephKelsay DowAgroSciences




Animal Welfare

farm
animal welfare and
meat production

we more than
doubled

O'T EI Al  7AI
Trilogy specifically
helped

Thisyear, we produced a variety of resource pages, i_nfographiqs_a
articles focused on farm animal care, animal antibiotic use, antibio

resistance, and animal processing for meat and poultry products.
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Agricultural Inputs

The majority

2.5
Million prime opportunities

safety
and science

Wefocused on a variety of topics linked to agricultural inputs including
pollinator populations, precision agriculture, conventional versus organic
produce consumption, and IARC Monograph Reports.




Ag Tech Issues Management

March 2017: Dirty Dozen

@FoodInsight

» Farmers Markets
E'\ § ~and Fead Safety
| o7y -

precision
agriculture and
farmers markets

ha«ltEf highest rcSldu"’]' :

recorded by

RFACTSFellowers



GMOs & Sustainabllity

5 Million
than 50%

GMO science
and
sustainability

GMOs and
link GMOs Sustainability
to sustainability

To highlight the use adbiotechnologyfor food production, we produced

resources that outlined the fundamentals of genetic modification. Additionally s
we described how this technology could be used to thwart pests and contrib

to a sustainable food supply.
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Food Safety

) ATA O
- awas

O3 DPEI
OEA 3PEAOA 1 £

~6 Million

premier month

food safety

To aid in consumer understandimd food safety, we developed several ™
resources that addressed safe food handling, foodborne iliness and safe
measures used by farmers and food processors.



SPIN THE FOODBORNE

Food Safety Resources [ieaml . ===

GET THEM, AND WHAT TO DO |F
YOU THINK YOU HAVE ONE
VLl

WHAT ARE THEY?
Foodborne illnesses are infections
caused by avariety of bacteria,

viruses, parasites, and toxins found on
or in foods and beverages

Safe Food
Handling

HOW DO YOU CGET ONE?
Foodborne ilinesses are caused by
consuming contaminated food and
beverages (including recreational and
drinking water), or coming in contact
with a person who is Infected

Botechnology

WHICH FOODS CAUSE THEM?
Any food can be contaminated, but it
Is most common inraw meat, eggs,
and shellfish; unpasteurized milk and
juice; and fresh fruits and
vegetables,

Food Production Safety

Pesticde Renidues: Conventional and organic farmers follaw
_zummummumhmww

WHAY ARETHE SYMPTOMS?
The most common symptoms include
diarrhea and/or vomiting, as well as
abdominal cramps and pain, nausea,
fever, and fatigue.

Foodwm

SHOULD YOU GO TO THE DOCTOR?
If you suspect that you have a
foodbaorne lliness, go to the doctor
and contact your local public health
department so that they are able to
identify potential foodborne illness
outhreaks.

]
En'm‘,}'\"n'w;ﬂm Foodinght For more info go to www.Foodinsight.org

can inclute stomach
m w#’m To foodbome ilkness, properly

um.a mwm g et




2017 Farm Tour Event

2017 Far
Tour

triple the social
impressions

parent,
lifestyle and foodie bloggers

reporters
from major news

Fair Oaks
Sue McCloskey

Our top project this year was the 2017 Farm TolilC Foundation hosted
bloggers from around the country to focus on issues related to parenting,

cooking, specialty diets and lifestyles. We were also joined by two reportes
including one from Thomson Reuters.
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2017 Farm Tour Event

@ Lours Fuentes liked

Foodlnsight.org @ Focdinnght - Sep 12
.I 5 “Wiskoey Wik
Thank you @familyfoodie @CeliacBeast @LauraSFuentes @LifeAnchored for = Lant Dertick &
Joining us on our farm tour! We hope you enjoyed it! #Farminsightl? Ready for the pig sdventurw at @lacoskstams with @Focdlnught

“Farmimsightl? #hosted #AQ

g Family Foodie

| REvEe wanieg 10 ity Chef Rk Bviesss S
nights meal 10 Kck of | .
wOraH | loved it all but the Shon Rib Ravie - p—— i

66 likes

celiacandthebeast «., %% 'y Off to #Chicago today
for #Farminsight17 - a sponsored farm tour with the
International Food Information Council & Foundation,

#farminsight17

CELIAC AND THE BEAST
1.5 days

}5(¢ (qlcl?”(

Oo0o¥% .
Srele e Farmer's _'f,z""'n/;.fmf./c’ ALike [ Comment A Share

THOMSON

REUTERS



http://www.momables.com/
http://www.momables.com/
http://celiacandthebeast.com/
http://celiacandthebeast.com/
https://lifeanchored.com/
https://lifeanchored.com/
http://familyfoodie.com/
http://familyfoodie.com/

Ag Tech by the Numbers: Web

Age Gender

3000
2500
2000
1500
1000 I I I

500

m Female m Male
18-24 25-34 35-44 45-54 55-64 5+

Similarto last year, our readers are primaritymale.
We have a notable number cfillennial readers for our Ag Tech content.




Ag Tech by the Numbers: Social

Age Gender
200
150
100
0 i - m Female = Male

18-24 25-34 35-44 45-54 55-64 65+

Ourreaders on social media are almost an even split between male and
female. Millennials engage with our Ag Tech content most frequently on

social media.




2017 Ag Tech Forums

spring

O#1 AAT - ALAT 06 SIS DAE SIS
o genomics
academic

whole genome

sequencing

Thisyear! ¢ 4AAE A& OO0I O & AOCOAA 11
Label: Industry Insights and Opportunitiés &1 001 AT A Al

ourO7 ET 1 A Sefdemncind\pplications:Industryand FoodSafety) 1
Forum.



Ag Tech Media Placements

pig333.com

Professional Pig Community

With the help of our IFIC communications team, we gained placement in ;f
variety of media outlets focused on animal health, food safety, and lifest



a.“b g“‘ e S
Regulatory Comment Subm|SS|ons

Using data from ouR016 and 2017 Food and Health Surwsgssubmitted
comments to theUSDAas they worked to develop a proposed rule for
bioengineered disclosure requirements. We also submitted comments té-the
regarding an education initiative about GMOs.



Conference Exposure

AP <@

ANNUAL MEETING 7 v ©
| ampa, Flovido

o ly3-12. 2017

IDFA

INTERNATIONAL
DAIRY FOODS

ASSOCLATION

2017 ‘
Fall Meeting

bo! =)
u &Sustainability v, -
p. 4 Symposium CONTROLS

USA EAST 2017

O - BASF

We create chemistry

UILDING
HEALTHIER NATIONAL

017 5553 POR K

PRODUCERS
COUNCIL

WORLD

PORK

EXPO

This year we had the opportunity to attend and present at a number of indu
conferences giving ussibility as a trusted resource on consumer perceptions
about food safety, sustainability, agricultural inputs and animal welfare.




Partnerships

Saskatoen »

CANADA 7-75 |une-
american

as a seed trade

association

AMERICAN FARM BUREAU

‘ . The Science Source for Food. FOUNDATION
C ro p L | fe Agricultural, and Environmental Issues FOR AGRICULTURE'

United States
Department of

Agriculture

—'/
= b
Animal Agriculture Alliance Inspection Service

We continue to work with a number of groupsdtategically share
messages on food safety, agricultural inputs, GMOs, animal welfare anc

sustainability.




Biotechnology Communicators Guide

v d N\

8.1 x EI 400OEEOE

Food Biotechnology:

A Communicalor's Guide
languages Sitinssisasi

This year we werable togetthe Food' ET OAAET 1T 1 T CUdGuide # I&¥
translated intoTurkish, making the Guide available in 9 different languages &8






