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METHODOLOGY (@ Fc

The International Food Information Council (IFIC) commissioned an online survey among U.S.
consumers to measure knowledge, attitudes, and beliefs about prescription drugs for weight
loss. One thousand adults ages 18 years and older completed the online survey from October
11-17, 2024, and were weighted to ensure proportional results. Totals may not equal T00% due
to rounding.

The Bayesian confidence level for the survey sample (n=1000) is 3.5, which isroughly equivalent
to a margin of error of £3.1 at the 95% confidence level. Callouts of statistically significant
results are included where appropriate on slides displaying results. Something is statistically
significant if the result cannot be attributed to random chance. Statistical significance in

this report is only compared within each demographic group (e.g. age, race, gender, etc.).

SUGGESTED CITATION:
International Food Information Council (IFIC). IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.


Presenter Notes
Presentation Notes
This survey was done in October 
this year with 1000 Americans.


Slightly more than four in ten (42%) of Americans say they are currently
trying to lose weight. This finding, from the IFIC Spotlight Survey:
Obesity Medications, is consistent with consumer motivations for
following specific diets and eating patterns. In the 2024 IFIC Food &
Health Survey, consumers say that weight loss was their second most
common motivation underlying their diets/eating patterns.

The U.S. Centers for Disease Control and Prevention report that 40.3% of adults, age 20
years and older, have obesity—a number that rises to 73.6% when also considering
overweight. Body mass index (BMI) between 25 and 30 is considered overweight; 30 or
more is considered obese.

Different treatment approaches exist for obesity, but one that has recently surged in
popularity includes prescription medication. There are different medications that work in
different ways, including providing earlier onset of fullness or blocking the body from
absorbing dietary fat in the gastrointestinal tract. This IFIC Spotlight Survey indicates
one-third of Americans have heard "a lot" about prescription drugs for weight loss, and
while they report hearing an equal mix of positive and negative information about these
drugs, 41% of Americans have some level of interest—slightly to extremely interested—in
taking the medication. Just over half (56%) say their motivation would be for weight loss,
and 48% say they think they would feel better about themselves.

Americans feel that prescription drugs would impact their consumption of water (44%
net increase), the healthfulness of their food choices (37% net increase), and the
amounts of fruits and vegetables consumed (35% net increase). Four in ten think their
packaged foods consumption and frequency of eating away from home would decrease.

IFIC commissioned this IFIC Spotlight Survey: Americans' Perceptions of Obesity
Medications to study U.S. consumer mindset related to these drugs.
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https://foodinsight.org/2024-food-health-survey/
https://foodinsight.org/2024-food-health-survey/
https://www.cdc.gov/nchs/fastats/obesity-overweight.htm
https://www.niddk.nih.gov/health-information/weight-management/prescription-medications-treat-overweight-obesity

KEY FINDINGS

Almost half of Americans describe their current
body weight as neither underweight nor
overweight.

Forty-nine percent of Americans report they are not underweight or
overweight. The other half provide a range: 34% describe themselves
as overweight; 8% very overweight; 6% underweight; and 3% very
underweight.

4 in 10 Americans are currently trying to lose
weight.

When asking Americans about their current approach to their body
weight, 42% say they are focused on losing weight whereas 48%
want to maintain their current weight. One in ten find themselves
trying to gain weight.

Source: |IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
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SPOTLIGHT
SURVEY

More Americans believe that what and how
much they eat and drink has the biggest impact
on their body weight compared to when, why,
and where they eat and drink.

As Americans consider what has the biggest impact on their
personal body weight, they say “what | eat and drink” (31%) and “how
much | eat and drink” (24%) are the most impactful. Exercise quantity
(i.e., “how much | exercise”) is perceived as less impactful (15%), and
least of all, is “where | eat and drink” (4%).

Americans report feeling less control over how
much they eat and drink when they eat away
from home, dessert, and snacks compared to
other eating occasions.

When asked about their perceived level of control for how much
they eat and drink during specific occasions, the greatest amount of
control is perceived during dinner (73%) and when eating at home
(71%). Alternatively, they report the least amount of control with
snacks (57%) and when eating away from home (57%).



KEY FINDINGS

3 in 10 Americans say they have heard “a lot”
about prescription drugs for weight loss.

Three in ten (31%) Americans report hearing “a lot” about prescription
drugs for weight loss. On the other hand, slightly more than one in
ten (11%) say they have heard “nothing” about these drugs. Most
Americans describe themselves as somewhere in between hearing

a lot to nothing.

Among those who have heard about prescription
drugs for weight loss, most report hearing an
equal mix of positive and negative information
about these drugs.

From the subset (n = 886) who say they have heard some varying
amount of information about prescription weight loss drugs,
approximately six in ten say they have heard an equal mix of positive
and negative information. Roughly one in four (26%) say their
information is positive; 14% describe what they hear as negative.

Source: |IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
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SPOTLIGHT
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More than 4 in 10 Americans are interested in
taking a prescription drug for weight loss.

Forty-four percent of Americans say they possess some level of
interest, including “extremely interested”, “very interested”, or
“slightly interested”, in taking a prescription drug for weight loss, with
that number climbing to 53% among those who self-report as being
overweight or very overweight. Overall, roughly half (47%) tell us they
are not interested in taking a prescription drug for weight loss.

Among those not interested in taking a
prescription drug for weight loss, almost half say
they do not need to lose weight and/or prefer to
manage their weight without medication.

From the subset (n = 466) who report no interest in taking drugs for
weight loss, roughly half (48%) say “l do not need to lose weight”
while 45% prefer nonpharmacological means to weight
management. Cost is a reported barrier for approximately two in ten
Americans.



KEY FINDINGS

Among those interested in taking a prescription
drug for weight loss, losing weight and feeling
better about themselves would be their most
desired benefits.

|
For Americans who say they are interested in taking a prescription
drug for weight loss, 56% would do so to lose weight, and 48% say

they would take the medication to feel better about themselves. One
in four (25%) say their interest is motivated to think less about food.

Source: |IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
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SURVEY

Nearly half of Americans think taking a

prescription drug for weight loss would increase
their water intake, healthfulness of food choices,
as well as their fruit and vegetable consumption.

Americans feel that prescription drugs would impact their
consumption of water (44% net increase), the healthfulness of their
food choices (37% net increase), and the amounts of fruits and
vegetables consumed (35% net increase). Four in ten think their
packaged foods consumption and frequency of eating away from
home would decrease. Enjoyment of food (4% net increase) and time
spent shopping for food (3% net increase) would only increase
slightly, based on perceived impact.



IMPLICATIONS

According to the U.S. Centers for Disease Control and Prevention, more than 40% of U.S.
adults have obesity, with certain demographic groups, including non-Hispanic Black
adults and individuals with lower educational attainment, disproportionately affected.
Obesity frequently coexists with other chronic diseases, such as diabetes and
cardiovascular disease, amplifying its public health impact.

Comprehensive clinical guidelines for managing overweight and obesity have been
developed through collaborations between the American Heart Association, the American
College of Cardiology, and The Obesity Society. These guidelines emphasize annual
screening to monitor anthropometric measurements and advocate for lifestyle
modifications as the foundation of treatment. Core interventions include tailored dietary
adjustments, increased physical activity, and behavioral counseling. However, these
approaches alone may not be sufficient for all individuals, necessitating additional
modalities such as pharmacotherapy or bariatric surgery.

While pharmacological and surgical interventions can be effective, they are not a
substitute for improving dietary quality and overall nutrition. Registered Dietitians play a
critical role in addressing the nutritional challenges associated with these treatments. For
instance, obesity medications can lead to side effects like nhausea and constipation and
may result in reduced dietary intake and lean muscle mass loss. Therefore, enhancing
dietary quality—including sufficient protein, fiber, and micronutrient intake—becomes
even more essential for patients undergoing these treatments.

Given the prevalence of obesity-related comorbidities, such as diabetes and dyslipidemia,
nutrition therapy remains a cornerstone of comprehensive care. Furthermore, as this IFIC
Spotlight Survey highlights, many Americans (42%) are currently trying to lose weight, and
a similar percentage are either interested in taking a prescription medication for weight
loss (44%) or are already doing so (3%). These trends underscore the need for obesity
management to include a full spectrum of risk assessment and intervention strategies.

Source: IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.



Presenter Notes
Presentation Notes
https://www.ahajournals.org/doi/full/10.1161/01.cir.0000437739.71477.ee

https://www.cdc.gov/obesity/adult-obesity-facts/index.html
https://www.ahajournals.org/doi/full/10.1161/01.cir.0000437739.71477.ee
https://www.jandonline.org/article/S2212-2672(24)00516-1/fulltext

Almost half of Americans describe their current body weight
as neither underweight nor overweight.

Approximately 1in 10 (9%) say they are very/underweight and 4 in 10 (42%) say they are very/overweight.

m Very underweight

m Underweight

m Neither underweight nor overweight
m Overweight

m Very overweight

IEIC Q1. How would you describe your current body weight? (n=1000)
7 1 SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.



Presenter Notes
Presentation Notes
We begin the survey by asking 
respondents to consider their own 
body weights. …. How do they see 
Themselves …..


That gray shaded area shows us that about 
half of consumers feel they're just 
right in terms of weight—neither
 underweight or overweight.
 
Just under 10% tell us they think 
they're underweight.
 
And around 4 in 10 say some level
of  overweight 
(overweight and very overweight).



4 in 10 Americans are currently trying to lose weight.

Almost half of Americans (48%) are trying to maintain their current body weight.

m Gain weight
m Lose weight

® Maintain my current weight

IEIC Q2. What are you currently trying to do about your body weight? (n=1000)
T 1 SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
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Presenter Notes
Presentation Notes
Since we know body weight is on 
the minds of folks, Afterall, it was the 
second highest motivation for choosing 
a diet or eating pattern from the 
2024 IFIC Food & Health Survey, ….
And it's just in consumer media all the time …. 
we wanted to know what people are 
doing in terms of their own weight.
 
42% tell us they are trying to lose.
That’s consistent with what we learned
In Q1.

48% in the gray are in maintenance.

And 1 in 10 … we don’t exactly know 
who these people are, 
but they're gaining. We learned in Q1
That around this many people 
Considered themselves underweight.
 
Might be folks  
who need to gain for a medical reason 
or maybe they are weight lifting, 
oo some other reason all together.



More Americans believe that what and how much they eat
and drink has the biggest impact on their body weight
compared to when, why, and where they eat and drink.

Exercise is considered less impactful on personal body weight than what or how much someone eats and drinks.

31%

24%

15%

[0)
9% 8%

. . ]

When | eat and drink  The type of exercise | do Why | eat and drink

What | eat and drink  How much | eat and drink  How much | exercise

Q3. In your opinion, which of the following has the biggest impact on your personal body weight? (n=1000)

IFIC
SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.

4% 4%

Where | eat and drink Other



Presenter Notes
Presentation Notes
In this item, we asked consumers 
to tell us what has the biggest impact 
on their personal body weight.

And not surprisingly, a third say what
 they eat and drink ,……and then a quarter 
say it's about the quantity of food and drink.

Smaller numbers identify with timing for eating 
and drinking ….and then fewer still, around 5%, 
say motivation—why they eat and drink. 
This could be folks eating 
for some reason other than hunger, for example.



Americans report feeling less control over how much they
eat and drink when they eat away from home, dessert, and
snhnacks compared to other eating occasions.

Americans report feeling the most control at dinner (73%) and when eating at home (71%).

m 5 - Complete control m1 - No control m | do not eat N et Contr. |

. - - e ae

o

2%

U1

5%

43%
41%

IEIC Q4. On a scale of 1-5, how much control do you feel like you have over how much you eat and drink during the following eating occasions? (n=1000)
Y 1 SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.



Presenter Notes
Presentation Notes
We wanted to get a sense for how 
people feel in terms of their perceived
 self control when eating. And that 
was given for certain eating occasions
 or with certain types of foods, and so forth.
 
You can see along the left, the 
assortment of occasions or options 
that we asked respondents to consider.
 
And they tell us that they feel the least 
amount of control when they eat away 
from home, with dessert …. Okay that makes sense…. 
And then snacks.  

These have the lowest net 
control scores. Just keep in mind, we don’t
 know the composition of the meals or 
what they're eating away from home 
or with snacks, for example. But based 
on their replies, the composition 
probably isn't fruit and vegetables.
 
On the other hand, they perceive 
the most control at dinner and
 when eating at home. Here we
 see the highest net control scores.
 
I have a little trouble wrapping my 
mind around why they say dinner 
for the most control because our 
other surveys show us that diet 
quality goes down as the day goes on.

People tend to hold it together earlier
In the day. They might have set or 
Similar breakfasts, for example.

But that’s not coming through here.



3 in 10 Americans say they have heard “a lot” about
prescription drugs for weight loss.

Only 1in 10 (11%) say they have heard “nothing” about prescription drugs for weight loss.

How Much Have You Heard
About Prescription Drugs
for Weight Loss?

m1- Nothing
m2
m3
m4

m5-Alot

IEIC Q5. On a scale of 1-5, how much have you heard about prescription drugs for weight loss? (n=1000)
7 1 SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
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Presenter Notes
Presentation Notes
Now we get into the section
 about prescription drugs for weight loss.
 
Which by the way, maybe you
 have particular feelings for what we 
call the medications, from a broad
 perspective? The survey says prescription
 drugs for weight loss. But we learned 
at the obesity society meeting, 
Obesity medications is preferred. 
And other obesity researchers and 
practitioners have said anti-obesity
 medications. (any discussion)
 
But for the item itself, we asked 
respondents what they've heard 
about these drugs and 31% say 
they've actually heard a lot, and
 then compare that with about 
11% who say they've heard nothing, 
which I find remarkable. 

So Im’ thinking who are these
11%?

So I texted my dad who is in his late 70s,
Consumes a lot of news throughout the day,
 and says he's heard nothing about obesity medications.



Among those who have heard about prescription drugs for

weight loss, most report hearing an equal mix of positive
and negative information about them.

Nearly twice as many describe what they have heard about prescription drugs for weight loss as “positive” (26%)
compared to those who describe what they have heard as “negative” (14%).

m Positive
® Negative

® An equal mix of positive and negative

1 IFIC Q6. Overall, how would you describe what you have heard about prescription drugs for weight loss?
(n=886; FILTER: Excludes those who reported hearing “nothing” about prescription drugs for weight loss)

SPOTLIGHT

Y SURVEY

IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.

13


Presenter Notes
Presentation Notes
In this question, we narrowed the
 focus just to consumers who 
previously said they had heard 
something about these drugs.
 
From there, we asked them how’d
 they describe what they had heard. 
We were going for the tone, either 
positive or negative.
 
59%, you can see in the gray shaded
 portion, they tell us they have heard 
an equal mix of positive and negative
 information about these drugs.
 
And then 26% positive; 14% negative.
 
Of course, we don’t know where they
 are getting their information or anything 
more about the content or context.



More than 4 in 10 Americans are interested in taking a
prescription drug for weight loss.

Among those who self-report being overweight or very overweight, more than half (53%) are interested in
taking a prescription drug for weight loss, while nearly 1in 3 (36%) are not interested.

m Extremely interested
m Very interested

m Slightly interested

m Not interested

m Unsure

B | am currently taking a
prescription drug for weight loss

IEIC Q7. How interested are you in taking a prescription drug for weight loss? (n=1000)
Y 1 SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
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Presenter Notes
Presentation Notes
Here we zoom back out to everyone
 in the sample and asked about their
 interest level for these drugs, whether
 consumers would want to take them.
 
For me, I'm seeing about half saying 
no thanks, not interested; that's in the 
pink / dark pink. And then 42% expressing
 some level of interest, from being 
extremely interested down to only slightly.
 
3% say they are taking these medications 
for weight loss now.
 
According to a BMJ 2024 paper, 
12% of american adults have taken 
a GLP-1 at some point; of these, 
38% for weight loss. (4.56%)
 
Morgan Stanley Research analysts
 estimates 7% of the US population or 
24 million will be on these drugs by 2035.



Among those not interested in taking a prescription drug for
weight loss, almost half say they do not need to lose weight
and/or prefer to manage their weight without medication.

1in 3 (34%) cite concern about side effects/safety for their lack of interest, while nearly 2 in 10 (18%) cite cost.

48%
45%
34%
18%
o)
3% 2%
] —
| do not need to lose weight | prefer to manage my weight | am concerned about their The cost | have taken them in the past and Other
without medication side effects / safety do not want to take them again

SPOTLIGHT

IEIC Q8. Why are you not interested in taking a prescription drug for weight loss? Select all that apply.
Y 1 (n=466; FILTER: Only includes those who reported “not interested” in taking a prescription drug for weight loss)
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.



Presenter Notes
Presentation Notes
So from that previous item, where 
we asked about interest level in 
these drugs, 47% of people said 
they were not interested. No thanks.
 
Now here in Q8, we probe them
 find out more about why they’re
 not interested. Nearly half say
 because they don’t need to lose
 weight. And remember we had 
49% say they are neither underweight
 or overweight and 9% said they
 are trying to gain. That was from Q1.
 
But back to Q8 … 45% prefer to
 manage weight without medication. 
 
I would say keep in mind, we 
don't know their insurance coverage
 or other meds their taking, information 
such as that is unknown. 
 
But 18% did say cost is a barrier.



Among those interested in taking a prescription drug for
weight loss, losing weight and feeling better about
themselves would be their most desired prescription benefits.

With respect to weight loss prescription drug benefits, more people said they would be interested in eating
healthier (41%) and looking better (40%) than eating less (30%), improving heart health (36%) or managing
diabetes (25%), and thinking less about food (25%).

56%
48%
o)
41% 40%
36%
30%
““““\ :2596 :2596
Lose weight Feel better about myself Eat healthier Look better Improve heart health Eat less Manage diabetes / blood Think less about food

sugar

Y 1 IEIC Q9. What benefits would you be most interested in getting from taking a prescription drug for weight loss? Select all that apply.
(n=534; FILTER: Excludes those who reported “not interested” in taking a prescription drug for weight loss)
SPOTLIGHT
SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.



Presenter Notes
Presentation Notes
Keeping with a previous question,
 the one where we measured interest
 level; that was Q7, for people who 
said they were interested, here in Q9 
they tell us it's mostly because of the 
desire for weight loss and then to 
feel better about themselves. 
 
25% chose the benefit connected to
 food noise and thinking less about food.



Nearly half of Americans think taking a prescription drug for
weight loss would increase their water intake, healthfulness
of food choices, and/or fruit and vegetable consumption.

4 in 10 think their packaged food consumption and/or frequency of eating away from home would decrease.

H Increase m No impact H Decrease

Time you spend shopping for food 29% 26% 3%
Money you spend on food 29% 35% -6%

Amount of dairy you consume 21% 29% -8%

Time you spend thinking about food 25% 36% 1%
Frequency of eating away from home 20% 39% -19%
Amount of packaged foods you consume 22% 42% -20%

IFIC Q10. What impact do you think a prescription drug for weight loss would have on the following? (n=1,000)
w 1 SPOTLIGHT

37%
35%
28%
25%
20%
10%
9%

4%

SURVEY IFIC Spotlight Survey: Americans' Perceptions of Obesity Medications. January 2025.
© 2025 International Food Information Council 17



Presenter Notes
Presentation Notes
In our last item, we asked respondents 
to consider several scenarios or prompts
 and determine the expected impact
 prescription weight loss medication would have.
 
We organized this by net score, 
which you see over on the right, 
the column in green. And users
 would expect increased water 
intake, increased healthfulness
 of their food choices, and more 
fruit and vegetable consumption.
 
They're expecting a decrease on 
money spent on food, which that 
was not corroborated by one
 retailer we spoke with. She said carts
 were smaller but cost was up.
 
What about still enjoying occasional 
treats or other members of the 
family requesting the foods.
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