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A Focus On

Food Production

An annual survey of American consumers to
understand perceptions, beliefs, and behaviors
surrounding food and food-purchasing decisions.
2025 marks the 20t consecutive year that the
International Food Information Council (IFIC) has
commissioned the IFIC Food & Health Survey.

https://ific.org /research/2025-food-health-survey




METHODOLOGY @ F00D & HEALTH

o *
L4 ' 4' -



IFIC FOOD & HEALTH SURVEY METHODOLOGY

An online survey of 3,000 Americans ages 18 to 80 years.

The survey was fielded from March 13-27, 2025.

On average, the survey took ~20 minutes to complete.

The survey was conducted via Dynata’s consumer panel.

SUGGESTED CITATION:
International Food Information Council. 2025 IFIC Food & Health Survey: A Focus On
Food Production. November 2025. https://ific.org/research/2025-food-health-survey

The results were weighted to ensure that they are reflective of the American population

ages 18 to 80 years, as seen in the 2024 Current Population Survey. Specifically, results
were weighted by age, education, gender, race/ethnicity, and region.

IFIC commissions Greenwald Research to conduct its annual Food & Health Survey.
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https://www.census.gov/programs-surveys/cps.html
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This year's Food & Health Survey marks the 20t consecutive year that the International Food
Information Council (IFIC) has surveyed American consumers to understand perceptions,
beliefs, and behaviors surrounding food and food-purchasing decisions. In addition to
exploring new perspectives, the 2025 IFIC Food & Health Survey takes a retrospective look at
how perceptions have evolved over the last two decades.

Key findings from this year's online survey of 3,000 Americans focus on:

* Food and beverage purchase-drivers » Body weight, weight-loss medications, and perceptions of calorie

o . sources that contribute to weight gain
* Criteria used to define “healthy” food
o . . o » Current eating patterns, personal diet grades, and reflections on
* Familiarity with U.S. Dietary Guidelines and MyPlate how they have changed from 20 years ago

* Stress and mental and emotional well-being « Beliefs about food production and food technologies, including

* Trust in food information sources, including exposure and impact impressions of GMOs and sustainability

of social media « Approaches to sugar consumption and opinions of low- and no-

« Views on food colors and food safety, including the safety of calorie sweeteners

imported foods and those produced in the US. « “Ultraprocessed foods,” including familiarity with the term and
criteria used to identify them.

Findings are presented for all survey respondents. Additional insights are provided based on how findings vary by different types of
demographic groups, such as by age, race, gender, and household income.

Note: Significant changes in trend vs. 2024 (and/or in some cases, prior years) are indicated using up-and-down arrows and/or call-out boxes.
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KEY FINDINGS ON FOOD PRODUCTION

Six in ten Americans say it is important to know where
their food comes from.

From 2017 through 2025, the IFIC Food & Health Survey has tracked
how Americans prioritize factors related to food production when
purchasing food and beverages. In 2025, two items reappeared after
limited prior fielding: “knowing the manufacturer shares my values”
(only asked in 2017) and “knowing where the food comes from”
(asked 2017-2020).

In 2025, “knowing where the food comes from” was the top factor,

selected by 59% of respondents, up from 51% in 2017. At least half of
Americans also say it is important that food is consistently available
locally (54%) and that they know whether it is bioengineered (50%).

Several shifts emerged compared with prior years. The share saying it
is very important that food is consistently available locally declined to
21% (down from 24% in 2024). The importance of “knowing the
manufacturer shares my values” increased to 36% (up from 32% in
2017),driven by a rise in those rating it very important (13% to 16%).
Meanwhile, fewer Americans reported that animal welfare (47%,
down from 51% in 2024) and the use of farming technologies that
reduce environmental impact (41%, down from 44% in 2024) is
important to them. The largest decline over time is whether the food
has recyclable packaging, which dropped 7 points from 2022 to 2025
(42% to 34%).
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Six in ten Americans say it is important for them to
purchase or consume environmentally sustainable
foods, an increase from 2021.

From 2016 to 2021, the IFIC Food & Health Survey asked Americans
how important it was that the food they purchase is produced in a
sustainable (2016-2017) or environmentally sustainable (2018-2021)
way. The 2025 survey revisited this question.

In 2025, 59% of Americans said it is very (22%) or somewhat important
(37%) that their food is produced in an environmentally sustainable
way, up from 53% in 2021. When the question was first asked in 2016,
73% considered sustainability important, yet the figure has not
exceeded 59% since. While the share who say sustainability is
somewhat important has fluctuated from year-to-year (33% in
2016-2017, 38% in 2018, 33% in 2019, 37% in 2020, 31% in 2021, and 37% in
2025), those calling it very important has remained remarkably stable
(21% in 2018, and 22% in 2019-2021 and 2025).

Neutral responses (those reporting it is neither important nor
unimportant) have gradually declined in recent years (27% in 2019, 23%
in 2020, 24% in 2021, and 22% in 2025). The share who say they do not
know enough to form an opinion fell from 8% in 2021 to 4% in 2025.

Overall, Americans continue to say they consider environmentally
sustainable food production an important factor in their food
decisions, while the proportion of neutral or less knowledgeable
respondents has decreased in recent years.



KEY FINDINGS ON FOOD PRODUCTION

Americans define a sustainable diet by considering
environmental impact, nutrition, responsible
production, minimizing food waste, and ensuring
affordability and availability of food.

In the 2025 IFIC Food & Health Survey, Americans were asked, for the
first time since 2015, how they define a sustainable diet. Top criteria
included environmental impact, nutrition, responsible production,

minimizing food waste, and ensuring affordability and availability of
food.

Since 2015, notable shifts in perceptions have occurred. The largest
increases emphasize environmental considerations: a sustainable
diet means foods have a smaller carbon footprint (+11%), create less
food waste (+9%), a smaller impact on the environment (+6%), and
are produced using fewer natural resources (+5%).

Conversely, fewer Americans now define a sustainable diet as foods
that represent a balanced, nutritious meal (-12%) and/or foods that
are affordable and readily available (-4%).

These results indicate that over the past decade, Americans'
interpretation of a sustainable diet has shifted toward environmental
and resource-focused considerations, while the emphasis on
nutrition, cost, and accessibility has declined. Overall, the findings
highlight a growing awareness of the environmental aspects of food
choices as a central component of sustainable diets.
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Americans most frequently look for “natural” and “no
hormones or steroids” label claims when shopping for
foods and beverages.

In 2025, Americans reported which food production-related label
claims they most frequently look for when shopping for foods and
beverages. Among the fourteen options provided, “natural” (41%) and
“no hormones or steroids” (38%) were cited most often. “Locally
grown” (33%), “raised without antibiotics” (32%), and “organic” and
“non-GMO" (both 30%), followed the top two.

Label claims highlighting packaging and other attributes were less
commonly consulted. About one in five Americans look for
“recyclable packaging” (21%) or “sustainably sourced” products (21%),
while smaller shares check for “packaging made from recycled
materials” (17%), “plant-based” (14%), “reusable packaging” (13%),
“compostable packaging” (10%), “bioengineered/containing
bioengineered ingredients” (10%), or “certified by a third-party
environmental organization” (10%). Nineteen percent of respondents
do not consult any of the label options provided.



KEY FINDINGS ON FOOD PRODUCTION

Two in ten Americans view the use of biotechnology in
food production favorably, while nearly four in ten view
it unfavorably.

The 2025 IFIC Food & Health Survey assessed Americans’ views on the
use of biotechnology (“CGMQ”") in food production for the first time
since 2016.

This year, two in ten Americans (20%) report a favorable impression of
using biotechnology in food production (7% very favorable, 13%
somewhat favorable). Nearly four in ten (37%) view it unfavorably (20%
are not very favorable, 18% are not at all favorable).

Public opinion has shifted more negative since 2016. The share of
Americans with unfavorable views increased from 27% in 2016 (14% not
very favorable, 13% not at all favorable) to 37% in 2025, driven by gains
among those who are not very favorable (+6%) and not at all favorable
(+4%) about the use of biotechnology in food production.

At the same time, moderately positive perceptions have declined. The
share of Americans with a somewhat favorable view dropped from 16%
in 2016 to 13% in 2025. Additionally, fewer Americans report they do not
know enough to form an opinion about the use of biotechnology in
food production, falling from 25% in 2016 to 15% this year.
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More than half of Americans say they are concerned
about the amount of food their household wastes.

The 2025 IFIC Food & Health Survey again measured Americans’
concern about the amount of food waste their household produces,
last assessed in 2022. This question provides insight into consumer
awareness of an issue linked to both environmental sustainability
and household food budgets.

In 2025, 54% of Americans say they are concerned about their
household’s food waste, 44% are not concerned, and 2% are unsure.
These results align with findings from 2022, reflecting stable
attitudes over the past three years.

Concern levels by intensity also show minimal change. This year, 21%
are very concerned and 33% somewhat concerned, compared with
24% and 33% in 2022, respectively. Meanwhile, 27% are not too
concerned and 17% are not at all concerned, similar to 25% and 16% in
2022, respectively. This consistency suggests that while many
households recognize food waste as an issue, the level of concern has
not grown.

Overall, Americans continue to say they are concerned about the
amount of food they waste, though there is still opportunity to
engage those who report little to no concern. Tracking these
attitudes over time can inform efforts to encourage waste-reducing
behaviors and support more sustainable food practices at home.



KEY FINDINGS ON FOOD PRODUCTION

Fewer Americans say environmental sustainability
impacts their food and beverage purchases compared
to taste, price, healthfulness, or convenience.

For two decades, the IFIC Food & Health Survey has consistently
shown that taste dominates food and beverage purchase decisions.
In 2006, 85% of Americans reported being driven by taste, far ahead
of price (64%), healthfulness (58%), and convenience (48%). This
hierarchy has remained the same every year for two decades: taste
leads, followed by price, healthfulness, and convenience.

Sustainability was added in 2011, with 52% of respondents
considering it impactful. By 2018, its influence had declined to 39%. In
2019, the measure was modified to environmental sustainability, and
only 27% reported it as impactful—the same as in 2025.

In 2025, Americans report a notable drop in the impact of all factors
except taste compared with 2024: price fell from 76% to 71%,
healthfulness from 62% to 57%, convenience from 57% to 52%, and
environmental sustainability from 31% to 27%.

These long-term trends highlight that while taste remains the
dominant driver, the influence of some factors has evolved over time.
Compared with 2006, the impact of price on food and beverage
purchases has changed the most (+7%), followed by convenience
(+4%), taste (-1%), and healthfulness (-1%). Compared to 2019, the
impact of environmental sustainability is unchanged, yet its
influence has declined the most of any factor since 2011 (-26%).
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Fewer Americans across all income levels say environmental
sustainability impacts their food and beverage purchases
compared to taste, price, healthfulness, or convenience.

In the 2024 and 2025 IFIC Food & Health Survey, the impact of five
purchasing factors (taste, price, healthfulness, convenience, and
environmental sustainability) was analyzed by household income.
Among households earning under $100,000, the hierarchy of these
purchase factors generally aligns with historical IFIC Food & Health
Survey trends: taste leads, followed by price, healthfulness,
convenience, and environmental sustainability. The only deviation,
also observed in 2024, occurs among Americans in households
earning under $35,000, who report convenience as a stronger
influence than healthfulness on their food and beverage purchases.

In contrast, among households earning $100,000 or more, the
pattern shifts: healthfulness surpasses price as a purchase driver,
mirroring last year's finding.

The most pronounced gaps between the highest and lowest income
households are seen for the impact of healthfulness (+18%) and taste
(+12%) on food and beverage purchase decisions, both exerting
greater influence among the highest earning households.
Conversely, price (-14%), convenience (-3%), and environmental
sustainability (-2%) have less sway among those in the highest
income households.



KEY FINDINGS ON FOOD PRODUCTION

More than 6 in 10 Americans have noticed a major increase
in the cost of food and beverages in the last year.

Since 2022, the IFIC Food & Health Survey has tracked whether
Americans notice changes in the cost of food and beverages.

In the past year, 86% of Americans reported noticing an increase in
food and beverage costs, with 62% describing the increase as major
and 25% as minor. Eight percent reported perceiving no change,
while 3% noted a minor decrease and 2% a major decrease.

The share of respondents noticing an increase (86%) is lower than
the 90% observed in both 2023 and 2024 yet remains higher than
the 83% reported in 2022. These findings indicate that U.S.
consumers are aware of changing food and beverage prices, with
most households continuing to perceive rising prices, although the
intensity of perceived increases has softened compared with the
previous two years.
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Six in ten Americans say it is important to know where their food
comes from, up 8 points from 2017.

Knowing where their food comes from is followed by local availability (54%) and bioengineering (50%) as purchase factors.
The importance of buying food produced with animal welfare in mind (-3%) and farming technologies that preserve natural
resources (-3%) have declined since last year. Knowing the food'’s origin (+8%) and sharing values with the manufacturer (+5%)
have grown in importance since 2017. The emphasis on recyclable packaging (-7%) has decreased the most since 2022.

Food Production-Related Purchase Decision Factors

m5 (Very Important) m4 m3 m2 m 1 (Not at all important)

Knowing where the food comes from T4 BESAY  (last data collection 2017-2020)

Knowing the food is consistently available in local markets 8%

7%

Knowing whether the food is a bioengineered food o &
or contains bioengineered ingredients n% ¢ n%

Knowing that the food was produced 12%
with animal welfare in mind -

Knowing that the workers who produce, distribute, or serve 5 °
the food are treated in a fairand equitable way* 3% 10%

Knowing the food was produced using farming technologies
that seek to reduce the impact on natural resources

Knowing that the manufacturer shares my values (last data collection in 2017)

Whether it has recyclable packaging

IFIC [TREND 2017-2025] T1 How important are the following factors in your decision to purchase a food or beverage? (n=3000)
FOOD & HEALTH Note: Anchored 5-pt Likert scale employed (1=Not at all important, 5=Very important). No description was provided for 2,3, and 4 onthe Likert scale.
SURVEY Note: Arrows in the bar chart indicate statistical significance vs. the previous year of data collection. Parentheses show the previous year of data collection for two items; all others were last collected in 2024.

Note: Totals may not add up or equal 100% due to rounding.
*Text is abridged




Six in ten Americans say it is important to know where their food
comes from, up 8 points from 2017.

Knowing where their food comes from is followed by local availability (54%) and bioengineering (50%) as purchase factors.
The importance of buying food produced with animal welfare in mind (-3%) and farming technologies that preserve natural
resources (-3%) have declined since last year. Knowing the food'’s origin (+8%) and sharing values with the manufacturer (+5%)
have grown in importance since 2017. The emphasis on recyclable packaging (-7%) has decreased the most since 2022.

Food Production-Related Purchase Decision Factors

B5 (Very Important) 04

Knowing where the food comes from 31% 59% t (+8% from 2017, last data collection in 2020)
Knowing the food is consistently available in local markets 21% % 33% 54%
Knowing whether the food is a bioengineered food 2 o o
or contains bioengineered ingredients 24% 50%
Knowing that the food was produced with animal welfare in mind 25% 47% 8

Knowing that the workers who produce, distribute, or serve G o o
the food are treated in a fairand equitable way* 25% 46%
Knowing the food was produced using farming technologies o o o
that seek to reduce the impact on natural resources 17% 24% 4% ¢

Knowing that the manufacturer shares my values 16% * 21% 36% 1 (+5% from 2017, last data collection in 2017)

Whether it has recyclable packaging 21% 34% (-7% from 2022)

IFIC [TREND 2017-2025] T1 How important are the following factors in your decision to purchase a food or beverage? (n=3000)
FOOD & HEALTH Note: Anchored 5-pt Likert scale employed (1=Not at all important, 5=Very important). No description was provided for 2,3, and 4 onthe Likert scale.

Note: Arrows in the bar chart indicate statistical significance vs. previous year of data collection. Parentheses indicate statistical significance vs. the first year of (non-split sample) data collection for that item.
SURVEY Note: Totals may not add up due to rounding.

*Text is abridged



Six in ten Americans say it is important for them to purchase or
consume environmentally sustainable foods, an increase from 2021.

Despite annual fluctuations, the importance of buying and consuming environmentally sustainable foods in 2025 aligns with
levels seen in 2018 and 2020.

Importance of Purchasing Environmentally Sustainable Food
22% 8%

22% 8%

22% 7%

2% Not very important - 9%

2% 6% 59% t

Very important

I B YA —
40% 3% W 2025 that they purchase
s ) 2021 or consume food§
37% - 8% that are produced in
7% #2020 an environmentally
37% 7% .
sustainable wa
Sornewhat important | - Notstallimportant [ ©% 4 = 2019 able way
R 2% 4 o 53%in 2021
[ —— U 599 in 2020

1% m2017* 54% in 2019
5016+ 59% in 2018 t

22% 4% ¥ 50% in 2017* %
24% 8% t 73% in 2016*

, 5%
Don't know enough

27% o 4%
to form an opinion
26% 6%

Neither important
nor unimportant

I oot . -t
12% 10%
IFIC [TREND 2016-2021/2025] T2 How important is it to you that the food products you purchase or consume are produced in an environmentally sustainable way? (n=3000)
FOOD & HEALTH *In 2016-2017, the question used the term “sustainable,” which was modified to “environmentally sustainable”in 2018.
SURVEY Note: Arrows indicate statistical significance vs. previous year.

Note: Totals may not add up or equal 100% due to rounding.



Six in ten Americans say it is important for them to purchase or
consume environmentally sustainable foods, an increase from 2021.

Despite annual fluctuations, the importance of buying and consuming environmentally sustainable foods in 2025 aligns with
levels seen in 2018 and 2020.

Importance of Purchasing Environmentally Sustainable Food

e \/cry/Somewhat important e \/ery iMportant s SomMewhat important

59% t

1 Say it is important

that they purchase

‘% A 22 or consume foods
53% that are produced in

an environmentally

1+ sustainable way
37% 4 37% 53% in 2021 %

59% in 2020
54% in 2019

22% 8 22% 59% in 2018 1

31%

50% in 2017* %
73% in 2016*

2016 2017 2018 2019 2020 2021 2025
IFIC [TREND 2016-2021/2025] T2 How important is it to you that the food products you purchase or consume are produced in an environmentally sustainable way? (n=3000)
FOOD & HEALTH *In 2016-2017, the question used the term “sustainable,” which was modified to “environmentally sustainable”in 2018.
SURVEY Note: Arrows indicate statistical significance vs. previous year.

Note: Totals may not add up due to rounding.



Americans define a sustainable diet by considering environmental
impact, nutrition, responsible production, minimizing food waste, and
ensuring affordability and availability of food.

Compared to 2015, more Americans say a sustainable diet means foods have a smaller carbon footprint (+11%), create less food
waste (+9%), and a smaller impact on the environment (+6%), while fewer say it represents a balanced, nutritious meal (-12%).

Perceived Characteristics of Foods in a Sustainable Diet

Have a smaller impacton the environment

29% 1 (+6% from 2015)

Represent a balanced, nutritious meal

27% ¥ (-12% from 2015)

Have a smaller carbon footprint

25% * (1% from 2015)

Are produced in a socially responsible way 24%

Create less food waste

22% 1 (+9% from 2015)

Are affordable and readily available 21% & (-4% from 2015)

Are organic

18%
Are produced using less pesticides 18%
Use fewer natural resources in production 18% * (+5% from 2015)

18%

Are locally produced

Are produced without using genetic engineering

17% * (+4% from 2015)

Have a longer shelf life 13%

Are produced using genetic engineering - 4% ® (+2% from 2015)

Other ‘:| 4% ¥ (-49% from 2015)

IFIC
* 1 FOOD & HEALTH [TREND 2015/2025] T4 A sustainable diet means that the foods you eat...? Please select up to 3. (n=3000)
SURVEY Note: Arrows indicate statistical significance vs. 2015.




Americans most frequently look for “natural” and “no hormones or
steroids” label claims when shopping for foods and beverages.

About four in ten Americans report looking for “natural” (41%) and “no hormones or steroids” (38%) label claims, while around
three in ten look for “locally grown” (33%), “raised without antibiotics” (32%), “organic” (30%), and/or “non-GMQ” (30%) labels.

Label Claims Consumer Look for When Shopping for Foods & Beverages

veroro [
Locally grown | :::
Raised without antibiotics ‘_ 32%
— B
von-cvo I 5o
Recyclable packaging ‘_ 21%
Sustainably sourced ‘_ 21%
Packaging made from recycled materials ‘_ 17%
Plant-based ‘_ 14%
Reusable packaging ‘_ 13%
Compostable packaging ‘_ 10%

Bioengineered/containing bioengineered ingredients ‘_ 10%

Certified by a third-party environmental organization ‘_ 10%

None of the above H 19%

IFIC
* 1 FOOD & HEALTH [NEW] T3 Which of the following labels do you look for when shopping for foods and beverages? Please select all that apply. (n=3000)
SURVEY Note: “Other” (1%) is not shown




Two in ten Americans view the use of biotechnology in food
production favorably, while nearly four in ten view it unfavorably.

Compared to 2016, public sentiment toward biotechnology in food production is less favorable. Unfavorable views rose from
27% in 2016 to 37% in 2025, driven by increases in those who see it not at all (+4%) or not very (+6%) favorably. Somewhat
favorable views fell from 16% to 13%, and the share who don't know enough to form an opinion dropped from 25% to 15%.

Impression of Using Biotechnology to Produce Food

7% 5
. 20%

Have a favorable impression

Very favorable

o of using biotechnology
% ¥
to produce food

22% in 2016

Somewhat favorable

16%

. 28%
Neither favorable nor unfavorable
26%
20% 1 m 2025
Not very favorable
B 2016
18% t

Not at all favorable

Don't know enough about it to form an opinion
25%

SURVEY Note: Arrows in the bar chart indicate statistical significance vs. 2076.

IFIC
Y 1 FOOD & HEALTH [TREND 2016/2025] T6 What is your overall impression of using biotechnology (“GMQ”) to produce food products? Would you say you are ...? (n=3000)
Note: Totals may not add up or equal 100% due to rounding.




More than half of Americans say they are concerned about the
amount of food their household wastes.

Americans' concerns about the amount of food their household wastes have held steady from 2022 to 2025.

Concern About Personal Household Food Waste

54%

24% Are concerned about their

Very concerned

household food waste
33% 57% in 2022

Somewhat concerned

33%

27%
Not too concerned B 2025

5%

m2022

17%
Not at all concerned
16%

2%
Not sure
2%

IFIC
YOi FOOD & HEALTH [TREND 2022/2025] T5 How concerned are you about the amount of food waste (food that gets thrown away) your household produces? (n=3000)
SURVEY




Fewer Americans say environmental sustainability impacts their
food and beverage purchases compared to taste, price, healthfulness,
or convenience.

For 20 consecutive years, Americans have considered taste a stronger driver of food and beverage purchases than price,
healthfulness, or convenience. Since 2011, sustainability (2011-2018) and environmental sustainability (2019-2025) is less impactful.

Food & Beverage Purchase Drivers Since 2006
(% 4-5 Impact out of 5)

/\/_\m price 4

= v\/‘_w Healthfulness 3

48% 2%
(]

Environmental
Sustainability*

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

IFIC [TREND 2006-2025] G12 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000)
FOOD & HEALTH Note: Anchored 5-pt Likert scale employed (1=No impact, 5=A great impact). No description was provided for 2, 3, and 4 on the Likert scale.
SURVEY Note: Arrows indicate statistical significance vs. 2024.

*In 2019, “Sustainability” was changed to “Environmental Sustainability”



Fewer Americans across all income levels say environmental
sustainability impacts their food and beverage purchases compared to
taste, price, healthfulness, or convenience.

Convenience and environmental sustainability show the most consistent influence on food and beverage purchases across
household income levels, with the smallest gap between the highest- and lowest-income households.

Food & Beverage Purchase Drivers by Annual Household Income
(% 4-5 Impact out of 5)

.

~
(0]

% 3
B 75% g

74%

Healthfulness

Price

- -
_En— —E—

53% 53% 51%

'

Envi tal
26% 26% s B RO iy

|

<$20,000 $20,000 - $34999 $35,000 - $49,999 $50,000 - $74,999 $75,000 - $99,999 $100,000 - $149,999 $150,000+

SURVEY Note: Anchored 5-pt Likert scale employed (1=No impact, 5=A great impact). No description was provided for 2, 3, and 4 on the Likert scale.

IFIC
Y 1 FOOD & HEALTH [TREND 2024-2025] G12 How much of an impact do the following have on your decision to buy foods and beverages? (n=3,000)
*In 2019, “Sustainability” was changed to “Environmental Sustainability”




More than 6 in 10 Americans have noticed a major increase in the
cost of food and beverages in the last year.

Fewer Americans reported noticing higher food and beverage costs in 2025 (86%) than in the previous two years (90% in 2023
and 2024), yet more reported noticing higher costs in 2025 compared to 2022 (86% vs. 83%).

Perceived Change in the Cost of Food & Beverages Four-Year Trend in Perceived Cost Change
t
Major increase 62% 72%
3
64%
0,
59% 62%
Minor increase - 25%
86% 3 === Major increase
Noticed an increase a==Minor increase
No change in past year 8% in the cost of food
geinpasty ° and beverages 2 —rw=No change in past year
90% in 2024 0
90% I/g 2023 % 24% 4 26% 25%
83% in 2022 19%
Minor decrease M 3% 1
1% M 8%
N)Co' 6% 0
Major decrease I 2%
2022 2023 2024 2025

SURVEY Note: Arrow in the bar chart indicates statistical significance vs. 2024. Arrows in the callout box and line chart indicate statistical significance vs. previous year.

IFIC
Y 1 FOOD & HEALTH [TREND 2022-2025] G19 In the past year, have you noticed a change in the overall cost of food and beverages? (n=3000)
Note: Totals may not add up or equal 100% due to rounding.
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Demographics

AGE EDUCATION

Less than high school 3%

18 to 34 years old 29%
Graduated high school 35%
35to 49 years old 25%
Some college (no degree) 18%
Associate's degree or technical or 8%
. (0}
50 to 64 years old 24% vocational school
Bachelor's degree 23%
65 to 80 years old 21%
Graduate/professional degree 13%

IFIC
Y 1 FOOD & HEALTH S1What is your age? (n=3000)
SURVEY S2What is the highest level of education you have completed? (n=3000)
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Demographics

RACE/ETHNICITY

White

Hispanic/Latino/Spanish descent

Black or African American

Asian or Pacific Islander

American Indian or Alaska Native

Native Hawaiian

Other

Male

. 14% Female

I 2% Prefer not to say
<0.5%
Other
1%

IFIC
1 FOOD & HEALTH S3 Which of the following best describe(s) your race or ethnicity? (Select all that apply) (n=3000)
SURVEY S4 What is your gender? (n=3000)

GENDER

<0.5%

<0.5%

49%

51%



Demographics

REGION COMMUNITY

Northeast 17% Rural 16%

South 39% Suburban 44%

West 24% Small town 10%

Midwest 20% Urban 29%

IFIC
FOOD & HEALTH S5Region (n=3000)
SURVEY S8 Which of the following best describes the area in which you live? (n=3000)




Demographics

MARITAL STATUS CHILDREN
Married - 41% Newbornto 2 years old 5%
Living with partner I 7% 3to5yearsold 7%
Single, never married - 34% 6 to 8 years old 7%
Divorced or separated . 13% 9to 17 years old 16%
Widowed I 4% 18 or older 33%
Other | <0.5% Do not have any children 43%
Prefer not tosay | <0.5% Prefer nottosay | 1%
Y 1 IFIC
FOOD & HEALTH 56 What is your marital status? (n=3000)
SURVEY S7 Do you have any children between the ages of..? (Select all that apply.) (n=3000)




Demographics

MEDICAL CONDITIONS

High blood pressure _ 28%
Stress/Anxiety/Depression _ 27%

Osteoporosis I 4%

Heart disease I 4%

Decreased muscle strength/impaired mobility I 3%
High cholesterol - 23%
ocesry [ 2 suoke | 2%
Type 2 Diabetes - 10% Type 1 Diabetes I 2%
Alzheimer's disease
. . . o o
Gastrointestinal disorders . 8% or related forms of dementias | 1%

Food allergies . 6% .
(including diagnosed food intolerances/sensitivities) ° Other . 5%

. . . . o
Attention deficit hyperactivity disorder (ADHD) l 5% None of the above 239

Cancer/cancer survivor l 5%
Prefer notto answer | 1%

IFIC
FOOD & HEALTH D4 Which of the following medical conditions, if any, have you been diagnosed with having? (Select all that apply.) (n=3000)
SURVEY D4A In the past year, have you ever used a prescription medication/drug to lose weight? (This could be a pill or injection. (n=3000)




Demographics

INCOME GOVERNMENT ASSISTANCE
Less than $20,000 - 14% Supplemental Nutrition Assistance 0%
(SNAP) program °

(0)
$20,00010 less than $35000 - 13% Free or reduced price National School I 49
(0}

Lunch program
$35,000 to less than $50,000 - 13%

Women, Infants, and Children (WIC) I 20
(0]

$50,000 to less than $75,000 - 19% program
$75000 to less than $100,000 - 13% Child and Adult Care Food FerOAgCrEg | 2%

$100,000 to less than $150,000 - 14%
Other program 2%

$150,000 and above . 10%
Nobody in my household receives

food assistance 71%

Not sure ] 1%

Prefer not to answer ] 3% Prefer not to say I 3%

IFIC
Y 1 FOOD & HEALTH D5 Finally, how much is your total annual household income? (n=3000)
SURVEY D5A Does anyone in your household receive food assistance through any of the following government programs? (n=3000)




Demographics

NUTRITION LITERACY

30% Nutrition literacy was determined using a 3-point quiz containing two
guestions developed by the U.S. Food and Drug Administration (FDA)
for use in their consumer research on Front-of-Package Nutrition

Labeling, as shown in Appendix D of the EDA pretest screener.

Low nutrition literacy

Sums of scores from the 3-point quiz were used to determine nutrition
literacy as follows:

* O or1correct answers = LOW nutrition literacy

. o . ) . .
High nutrition literacy 70% « 2or3correctanswers = nutrition literacy
IFIC
FOOD & HEALTH G2a For a healthy diet, we are advised to eat five ___A___ of fruits and vegetables each___B___. (n=3000)
SURVEY G2b If the Nutrition Facts label shows that one serving of the food contains 25% of the Daily Value (or DV) of Sodium, based on the information,
does a serving of this product have a low, medium, or high amount of Sodium? (n=3000)



https://www.reginfo.gov/public/do/PRAViewIC?ref_nbr=202306-0910-004&icID=260638
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